YHortiresh juml

KeepsyouinTouch

PUBLISHED BY

Tech Era Communications

P O. Box 11424-00400
Nairobi, Kenya.

Tel: +254 020 780215, 3594 082
Cell: +254 0723 308 725

0736 537 798
Email: info@hortfreshjournal.com
www.hortfreshjournal.com

May - June 2010

Dorothy Rwaro
Joseph Karanja

Lucas Mwaura
Silvester Gule
Absolom Barake
Julius Muraguri
Joseph Muli
Francis Mambala

Dezine Direct
Carol Mwaura
Judith Atieno
Ephantus Mwangi

Bi-monthly

DISCLAIMER
The opinions expressed by contributors are not necessary those of
the publishers who cannot accept blame for errors or omissions. The

publishers do not accept responsibility for the advertising content of the
magazine and nor do they promote or endorse products from third-party
advertisers.

What it entails

Throughout the world hundreds

of farmers are moving to a more
ecologically sensitive farming. Consumers
are increasingly demanding for
environmentally-friendly grown products.
They want safe, high-quality food, want to
be protected thus the traceability process
and at the same time they wish to see the
countryside well looked after.

As a result modern horticulture has
come revolving around improving the
quality and quantity of production along
with improving working conditions,
reducing emissions and minimizing
costs. It involves practicing sustainable
growing methods in harmony with
nature; to produce high quality, safe and
fresh produce that meets international
standards; being committed to reducing
food miles and reducing wastage through
repackaging and recycling. Some take it
as practicing organic farming; others land
stewardship, while others emphasize on
empowerment of peasant communities.

The preciousness of the environment and
its degradation over time has prompted
the need for an action and consumer
awareness to see that a farmer is agro
ecologically considerate. Consumers
have realised that their quality of life is
intractably associated with the type of
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agriculture practiced, not only because

of the quality of the food or produce, but
also because agriculture is multifunctional
producing a series of services.

While growers can grow products of
good quality, as efficiently as possible,
improving on quantity and caring for
the environment, the suppressing
factor remains to be getting equitable
market opportunities for the produce.
The ultimate challenge is to increase
investment and research in agroecology
and scale up projects that will benefit
consumers and farmers. This will
generate a meaningful impact on the
income, consumer wellbeing, and
environmental well being of all the
population especially reducing climate
change which has led to drought
conditions in the region. Sustainable
horticulture is required to achieve better
living conditjons.
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BASF’s

Crop Protection
Opens office in

Kenya

BASF is the world's leading
Chemical Company. Its
portfolio ranges from
chemicals, plastics and
performance products to
agricultural products, fine
chemicals as well as oil and
gas. As a reliable partner
BASF creates chemistry to
help its customers in virtually
all industries to be more
successful.

Withits high-value products andintelligent
solutions, BASF plays an important role in
finding answers to global challenges such
as climate protection, energy efficiency,
nutrition and mobility. BASF posted sales
of more than €50 billion in 2009 and had
approximately 105,000 employees as of
the end of the year. BASF shares are traded
on the stock exchanges in Frankfurt (BAS),
London (BFA) and Zurich (AN).

f

Pest control board chairperson Ms. Gladys
Maina giving a speech during BASF’s Launch

On March 26, 2010 BASF’s Crop Protection
division opened office in Nairobi, the first in
a series of new offices in Africa, part of plans
to triple sales on the continent within the
next four years. The growth plans are based
on a two-pronged strategy that centers
around offering technical support and
expertise to farmers and other agricultural
professionals locally.

“In Africa, there are some professional
growers with large operations and state-of-
the art agronomic expertise as well as many
small and mid-sized farmers working hard
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The BASF Africa team

to move beyond subsistence farming,”
said Gabor Mehn, in charge of BASF’s
Crop Protection business in Africa and
the Middle East. “We need to work
locally to serve both of these groups
with tailored products and agronomic
services. That's why we are building
up local sales teams that can offer
agronomic support tailored to their
markets.”

This will be a challenge, but BASF
is convinced that it is worth the
effort. Although Africa has twice
the agricultural area as Europe, it is
farming 80 million hectares less than
its neighbor to the North, according to
FAO statistics.

Promoting sustainable
agriculture through local
services

Large, export-oriented farming
operations will profit from BASF’s
portfolio of modern products as

well as its global network of experts
who understand the requirements of
authorities and consumers in foreign
markets.

Smallholder farmers looking to sell
part of their surplus harvests, on the
other hand, are eager to improve their
farming practices and adopt modern
technologies. To supportthese growers,
BASF will provide agronomic advice
and services as well as safe use training.
“By putting growers and their needs at
the center of all our activities, we will
be able to grow with our customers
in Africa,” says Gabor Mehn on the
occasion of the office opening in Kenya.
“As we have demonstrated in India,
farmers are highly motivated when
they see the benefits of modern crop
protection as part of an overall farm
management system increasing their

income and contributing to their health
and prosperity.”

In 2010 further office openings are planned
in the Ivory Coast, Mali and Zambia. Until
2013 BASF will increase its presence on the
continent with additional six offices.

In East Africa, BASF will focus on key
vegetable crops such as green beans,
tomatoes and green peas as well as
ornamentals and cereals. As part of its
growth strategy for Africa, the company
plans to extend and enhance its services
to additional countries and farmers
across important crops such as cocoa,
cotton, sugarcane, maize, specialty crops,
sunflowers, coffee and rice.

About the Crop Protection
division

With sales of 3.6 billion in 2009, BASF’s
Crop Protection division is a leader in
crop protection and a strong partner
to the farming industry providing well-
established and innovative fungicides,
insecticides and herbicides. Farmers use
these products and services to improve
crop yields and crop quality. Other uses
include public health, structural/urban
pest control, turf and ornamental plants,
vegetation management, and forestry.
BASF aims to turn knowledge rapidly into
market success. The vision of BASF’s Crop
Protection division is to be the world’s
leading innovator, optimizing agricultural
production, improving nutrition, and thus
enhancing the quality of life for a growing
world population.

The agricultural world is a fast-changing
one. Having the latest information on new
developments can make all the difference
to anyone involved in the farming business.
By putting this information at your
fingertips, we can help make sure that you
always stay on top.



GLOBAL G-A-P Passes the

100.000 Producer Mark

The worldwide expansion of
GLOBALG.A.P has reached its highest
level: more than 100,000 producers
are certified against the GLOBALG.A.P
or a GLOBALG.A.P benchmarked
standard. “Fruit and Vegetables” still
represent the most important scope;
but also “Aquaculture” and “Flower and
Ornamentals” the number of issued
certificates is increasing. Southern
Europe is the key distribution area:

CERTIFIED PRODUCERS WORLDWIDE

almost half of the certified producers
originate from Italy (19,301), Spain
(19,184) and Greece (11,817).

The number of certified producers increased
slightly in most of the countries where
CLOBALG.A.P is established. The regional
spreading did not change a lot: Europe still
covers the largest part with 80%. A little more
significant increase compared to the other
continents can be observed in Africa and also
in North America.

Meanwhile, the GLOBALG.A.P
product list contains 300 products.
The products that are most certified
are apples (on 20,896 certified farms),
followed by potatoes (9,249) and
cherries (7,558).

Country No. of certified Ethiopia 1 Malaysia 19 Senegas| 101 |
Producers farce Isl. 6 Mali 232 Serbia/Montenegro 36
| Argentina 1059 France 3006 Malta 16 Slovakia 18
Armenia 1 Gambia 1 Martinique 50 Slovenia 13
| Australia 94 Germany 8717 Mexico 98 South Africa 1882
Austria 2362 Ghana 871 Moldova 6 Spain 19184
. Belarus 1 Creece 11817 Morocco 399 Sri Lanka 23
Belgium 3357 Cuadeloupe 33 Mozambique 2 Suriname 1
. Belize 17 Guatemala 164 Namibia 14 Swaziland 4
Bosnia/ Herzegegavina 100 Guinea 41 Netherlands 5584 Sweden 17
. Brazil 578 Honduras 14 Netherlands Antilles 1 Switzerland 52
Bulgaria 9 Hungary 1462 New Zealand 1678 Syria 5
. Burkina faso 148 India 1989 Nicaragua 2 Taiwan 33
Cameroon 13 Indonesia 5 Norway 44 Tanzania 74
| canada 50 Iran 1 Oman 1 Thailand 597
Chile 2302 Ireland 24 Pakistan 176 Tunisia 234
. China 318 Israel 1438 Palestinian territories 149 Turkey 3988
Colombia 559 Italy 19327 panama 31 Uganda 39
. Coata Rica 296 Jamaica 3 Paraguay 50 Ukraine 1
Cote d’Ivoire 194 Japan 94 Peru 1185 United Kingdom 49
. Croatia 85 Jordan 16 Philippines 5 United States 387
Cyprus 1021 Kenya 318 poland 994 Uruguary 43
. Czech Republic 85 Korea (South) 46 Potugal 375 Venezuela 1
Denmark 79 Latvia 1 Puerto Rico 3 Vietanam 147
. Dominica 6 Labanon 2 Romania 48 Zambia 3
Dominican Republic 759 Maccao 2 Saint lucia 5 Zimbabwe 14
. Ecuador 635 Macedonia 15 Saint Vincent/ Grenadines 53
Egypt 359 Madagascar 188 Saudi Arabia 2 Total 102,267
WUMBER ©F COUNTRIES WITH CERTIFIED PRODUCERS
Continent Number of Certified | Number of Certified | Number of countries
Producers Producers (%) with Certified
producers
Africa 5142 5.0 22
Asia 4919 4.8 19
Europe 81900 80.1 35
North America 1450 14 13
Oceania 1772 1.7 2
South America 7084 6.9 17
Total 102267 108

As of April 2010

If the certification of individual producers (Option 1 and 3) is compared with the certification of producer groups (Option 2 and 4),
it can be observed that the group certification gained importance in the last months: 31,710 producers are certified under Option 1
(31%; 2009: 33%) and 70,568 (69%; 2009: 67%) under Option 2.
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New EU Ecolabel on organic food

The EU logo Commission Regulation No. 271/2010, coming into effect the 1st July 2010.

Last year on April, the EU
Parliament approved a motion
to revise the EU Ecolabel
scheme to extend its scope

so that new products such as
processed food were included.
Since the approval, a new
Regulation, the No. 66/2010,
has come into force. This
regulation lays down rules

for the establishment and
application of the voluntary
EU Ecolabel scheme, includes
an amended design of the
logo and has a provision that
permits the development of
criteria for the use of the EU

Ecolabel in food and feed.

At present the Ecolabel covers 26
product groups, including cleaning
products, electronic equipment, textiles
and tourist accommodation. It is the
intention of the EU Commission that
this new regulation will be extended to a
number of food products, thus widening
the scope of the label to include food,
feed and drink products.

This is not expected to happen
immediately, but after the completion
of a study that will be undertaken before
the end of 2011. The Regulation states
that the purpose of the study will be
‘to ensure that criteria are feasible and
that added value can be guaranteed.
The Regulation continues that the
study will be only for organic food and
feed products, including unprocessed
agricultural products.

The new Regulation introduces
significant changes to the former
regulation regarding the level of
coordination between EU institutions
and Member States. For example, it
allows the Commission to develop
Ecolabel criteria itself, and to create
an Ecolabel committee, composed of
representatives of each Member State,
to ensure that the criterion for the use of
the label is respected.

Competent bodies within each Member
State are expected to verify compliance
with the EU labeling criteria and to

prohibif its use when conditions are not
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Textual
HE N EG

Imperia solvit
qui tacet... ’ .

(=)

fulfilled. According to the Regulation:
‘Each Member State shall designate
the body or bodies, within government
ministries or outside, responsible for
carrying out the tasks provided for in
this Regulation (‘the competent body’ or
‘the competent bodies’) and ensure that
they are operational.’

Thus, a competent body can be any
company or institution, private or public,
thatthe Member Stateappoints, provided
the conditions outlined in Annex V of
the Regulation, which establishes the
conditions that competent bodies must
fulfil, are respected.

It could even be, as Annex V states ‘A
body belonging to a business association
or professional federation representing
undertakings involved in the design,
manufacturing, provision, assembly,
use or maintenance of products which
it assesses, may, on condition that its
independence and the absence of any
conflict of interest are demonstrated, be
designated as a competent body.’

The decision on the EU logo was finalised
on 1 March 2010. The new logo can now
be used as soon as the new regulation is
published and enters into force.

The purpose of the EU Ecolabel was to
avoid the proliferation of labels and to
avoid consumer’s confusion.

Products with the old EU logo can be sold
until stocks are exhausted. Packaging
material with the old logo and code
numbers can be used until 1 July 2012
if the product complies with Regulation
(EC) 834/2007 in all other aspects other
than the labelling.

The logo can be printed in green and
white or black and white.

In addition, if the packaging is dark the
logo can be printed in a negative format,
and when a coloured logo is printed on
a coloured background an outer line
to make a better contrast between the
logo and the background is permitted.
The logo can be combined with other
logos or texts referring to organic
farming provided the nature of the EU
logo is not changed. The code number
can be placed in the same visual field as
the logo but does not have to be placed
directly beneath the logo.

There will be a new system for the code
numbers for certification bodies and
governmental authorities. The new code
numbers will have the format of AB-
CDE-999. The first letters, i.e. the ‘AB’
represent the ISO code for the country
where the product was finally certified.

The middle section of the code is an
indication of organic farming, the text
to be decided by the Commission or the
EU Member State. So far the terms ‘bio’,
‘0ko’, ‘org’ and ‘eko’ have been mentioned
as acceptable but it is likely there will
be more. The number in the end of the
code indicates the certification body or
governmental authority code that took
the final certification decision for the
product.

A certification body that is active in
several countries will have more then
one code, but it is not yet clear how the
code system will work in detail. What
is clearly stated is that the Commission
shall make the code numbers available
to the public by any appropriate means,
including publication on the internet.




Kenyans rely on tomatoes fo oking
most of their meals. Over tRe past
months,the cost of tomatoes has risen
by 40 per due to ongoing rainfall which
increases the incidence of tomato
diseases, leading to a sharp drop in
supply of the commaodity to the market.

Two key factors in insuring a better yield
of top-quality, ripe tomatoes are variety
and placement of the plants. Once one
has chosen the variety and the plants are
planted in the garden, there’s not much
one can do to change these conditions.
Some of the things that can make a
difference in tomato yield are:

M Location:

If you are growing your tomatoes in
greenhouse, makecertainthattheshelter
is placed in such a way that it will get
maximum sunlight. When placed facing
southward is the best. Tomatoes do well
when they get maximum sunlight.

Hl Watering:

Run the hose at the base of the plants.
Do not water tomatoes with an over-
head sprinkler. Water thoroughly when
you water, then hold off for several
days, before rewatering. At the same
time don't let the plants lack for water,
as that is likely to stunt the plants, and

plants in late afternoon or

N early evening. The best
%time to water is early
morning, so the soil has a

chance to warm-up before the
cooler evening hours set-in.

H Feeding Tomatoes:
As mentioned, | think over-feeding
is one of the biggest mistakes we
make in growing tomatoes. Prepare
the soil properly when planting, then go
light on feeding the rest of the growing
season. After planting seldomly feed
the tomatoes, unless the plants show

signs of yellowing leaves or stunted
growth. Then if feeding is needed, use
a low-nitrogen vegetable type manure
and apply it at approximately one-half
the recommended amount. If it is a dry
granular type of fertilizer, be certain to
water-it-in thoroughly.

the uneven water supply can can result [ll Pollination:

in blossom end-rot. (This appears as a
water soaked area on the blossom end
of the fruit.) | find the biggest mistake
that gardeners make is to over water
and over feed tomatoes, which results in
lush foliage growth, cool and moist soil,
and just a few, slow ripening tomatoes.
Over-head watering can also be a factor
in creating blight on your tomatoes. If
possible avoid watering your tomato

The wind or a light breeze does a pretty
good job of spreading tomato pollen.
However, if the plants are flowering or
not fruiting it is a good practice to lightly
shake or tap the plants. There are also
commercial blossom setting products
that can be used to encourage fruit set.
Be careful to use these products very
sparingly. If too much spray is sprayed
on the flowers, or if they are sprayed
more then once, the fruit is apt to be

Care of Tomatoes

deformed. It's a condition called ‘Cat-
facing’, where the tomatoes end up
partially formed and deformed on the
blossom end.

[l Cultivation:

Be careful when you pull weeds or
cultivate around tomato plants. Most
plants are quite shallow rooted, and if
you are not careful, you might disturb
the surface feeder roots. At the same
time, it is important to eliminate weeds
and grasses, because they host many
insects and diseases.

Bl Staking:

Tying plants to a stake can restrict
growth and fruit production. (This
is based on research done in trials at
WSU Puyallup, several years ago.) The
use of tomato cages or fencing allows
the plants to grow more freely thus
producing abundantly.

4 W Pruning:

To remove some foliage to allow for
better air circulation is not a bad idea.
However, the leaves shade the flowers
and fruit, which are sensitive to hot sun.
So in order for the fruit to ripen without
sun scalding, abundant foliage should
remain.

Late in the season, some varieties tend
to get quite tall and out of hand, and
it is obvious that the late flowers will
not produce ripe fruit. So some of that
growth can be removed, to divert the
growth to ripen the fruit that is already
on the tomato vine. Of course, any
foliage that lies on the ground should
be picked and discarded, as it would be
subject to rot and prey to slugs and soil
insects.

HEDiseases:

In recent years greenhouse tomatoes
production has gained momentum.
Specialists have found that the covering
over the top of the plants keeps the
rains off the foliage. This reduces the
likelihood that the plants will be ruined
by blights. It also provides warmth,
which encourages earlier flowering and
fruiting.

Cive the tomato plants the care they
need and you should be rewarded
with a bountiful harvest of red ripe
tomatoes.
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By Francis Mambala — AgriQ Quest Ltd

Soil is generally taken for granted
and is viewed as simple and ordinary
and in the process gets thoroughly
misunderstood. Apart from farmers,
many people think of it as a bother
while some professions consider it a
nuisance to be done away with. The
following definitions will clarify the
point; to a civil engineer it is the earth
material that can be disaggregated in
water by gentle agitation. A highway
engineer defines it as material
(usually unsuitable) that should
be removed to pave way for laying
tarmac. In construction soil is defined
as material that can be removed by
conventional means without blasting.
Acleanerseesitas dirt and constantly
works to get rid of it. However, these
definitions are not true to a farmer,
an agronomist, a horticulturalist and
other stakeholders in the agricultural
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sector. Soil is complex and hence the many
definitions, evenamongstakeholders (sub-
sectors in agriculture). For this reason, this
section on soil science will attempt to
simplify the concept of soil and how best
to handle it in order to make it healthy,
productive and sustainable for agriculture
in general and horticulture in particular.

An understanding of soll
with respect to horticulture
should aim at achieving and
maintaining a healthy living
soll required to support the
growing human population
into the future. The saill
should be balanced in
nutrients and high in humus,
good physical conditions
and have a wide variety of
soil organisms,

Majority of farmers see soil as an
indispensable resource that guarantees
their livelihoods. Farmers definition of
soil is based on its ability to anchor and
support crop growth. Given that the

agricultural sector accounts for a quarter
of Kenya’s Gross Domestic Product (GDP)
and employs over 70% of the workforce
(both directly and indirectly), it shows
how important soil is to economic
development.

Soil is a complex mixture of minerals,
air, water, organic material and living
organisms built up over billions of years.
The organisms continually process it
thus modifying and enriching it. Apart
from serving as a natural reservoir
of water and nutrients, soil acts as a
medium for filtration and breakdown of
toxic wastes. Soils differ a great deal in
diverse environments in which they are
found. These differences are not only
at the surface but also depth-wise (see
picture below).

The complexity of soil leads to
misconceptions that have gained

a strong foothold. For example soil
texture and soil structure are taken to
be synonymous while clay textured
soils are said to have less pore space
than sandy textured soils. It is therefore
important to study soil systematically
(especially with respect to horticulture)
hence the need for soil science.




The picture shows visual differences of

soils at different locations;
A - Mwea,

B - Isinya in Kajiado
C-Limuru

Soil science is a systematic study of soil
as a natural resource on the surface of
the earth. It includes the sub-disciplines
of pedology, soil biology, soil chemistry
and soil physics. Pedology is the study
of soil formation, classification and
mapping, while soil biology is the study
of soil organisms. An understanding of
soil with respect to horticulture should
aim at achieving and maintaining a
healthy living soil required to support

(Pictures courtesy of AgriQ Quest Ltd)

the growing human population into
the future. The soil should be balanced
in nutrients and high in humus, good
physical conditions and have a wide
variety of soil organisms. Such a soil
should produce healthy plants while
keeping weeds, diseases, and insects to
a minimum.

Many soils on which Horticulture
is practiced face serious limitations
including poor fertility, acidity, salinity,
sodicity, and poor drainage. The Food
and Agriculture Organisation of the
United Nations (FAO) estimates that
African soils lose an annual average
100 Kg per year of mineral fertilizer

yet receive only 10 Kg of the same.
The institution further informs that
African soils are generally poor hence
maintaining or increasing soil fertility
is @ major requirement among growers
to increase output. This can only be
achieved if they know characteristics
and constraints of their soils. In the
series of write-ups to follow, the
characteristics of soil will be explored,
they include physical, chemical and
biological properties followed by
management strategies employed to
attain optimal conditions for growing
horticultural crops (and floriculture
too).
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10 yezirs of A Plug PYC Tachnela)y

This year marks the 10th anniversary of A Plus PVC Technology Company Limited,
This stands for 10 years of bettering the best that is the ‘A" (A Plus) in terms of quality
and service; delivery time, availability of goods to the customers and employees

The vision of the company is to become
the innovative market leader (East &
Central Africa) in the manufacture and
sale of high quality Polyvinyl Chloride
(PVC) based products.

Under the directorship of Mr. Y.M.Choi
(Managing Director) and Mr. Lucas
Mwaura  (General Manager), the
company has become synonymous
leading local manufacture of PVCrelated
products based on the latest Korean
technology.

They manufacture high quality products
in line with customers, legal, and
regulatory requirements. This they do
through the shared and enjoyed efforts
of all the stakeholders, employees,
suppliers and shareholders, satisfying
their customers and being respectful
of the environment. Their core values
are integrity in all business activities;
responsive to their stakeholders’ needs
and efficiency in service delivery.

In tandem with their Motto ‘Quality is
our business’, A Plus PVC Company aims
always to give the best of best; bringing
the service to the people, eradicating
poverty through giving discounted,
reasonable prices for the young farmers
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working conditions.

to do water harvest and supplying raw
material to many thus creating jobs
directly.

Their products range from agricultural
sector (agricultural & horticulture),
automobile industry, juakali industry,
tents industry among others. A Plus PVC
Technology commands a big share of the
market because they never compromise
on quality. Their products are easier
to handle, UV treated, temporized,
environmental friendly with over 80%
of what has been used

supply to the Ministry of Healthy by
supplying mattress cover (mackintosh).

The Company has played a big role
in Rwanda Ministry of Agriculture
and Animal Resource Development
where they have participated in water
harvesting raising food security
especially in Kigali where you can now
find % an acre of land being pretty
productive due to irrigation from ponds
created with PVC sheets.

being later collected and
recycled.

The company values the
middlemen and they
never want to kill them by
competing for the same
tendersandproducingPVC
by-products. Rather than
tendering for the same
they give their clients best
quotations to enable them
pursue opportunities. This
way they create more
job opportunities for the
companies’manufacturing
final goods. They indirectly

Mr. Lucas Mwaura



They have gone through thick and thin to
reach where they are. The global economy
affects them though directly especially the
recent recession. The global petroleum price
also affects them directly since PVC is a by-
product. “The biggest challenge is the sub
standard importation of PVC and the cost
of production which goes up day by day
especially electricity. The government has
improved a lot on its policies but still it need
to do more especially the so many operating
licenses which are renewable every year. It
should regulate on the price of electricity,
turn the economy to 24hrs whereby instead
of having one shift, we will triple the shifts
while it should also hasten improving roads
in the interior areas. All in all even with these
challenges the last ten years we have been
able to break even” said Mr. Mwaura.

When asked by our team what drives him?
Lucas responded by pointing to a writing
pinned on the wall that quotes: ‘obstacles
are necessary for success because victory
comes only after many struggles and
countless defeats’. “Even when you feel low
or down you don’t remain there but you pull
up yourself and you find the strength to
continue. | work as if this company is mine
because this is where | find food to feed my
children and family.” he added.

They have been giving back to the
community by training on water harvesting,
encouraging many to go for the technology
since it is cheap and easy to understand.
Their future expansions projects; driven
by Strategic Plan and Vision
2030 is to start making PVC
doors and window frames. A
pilot project started on May in
partnership with Kingswear.

Lucas had this to say on their
tenth anniversary “We have
come from far, thanks a lot to
our clients, we listens to our
customers and that is why
we are where we are today.
We don't take them as just
customers but we take them
as our business partners and
we pray and urge them to
continue with the same spirit
to reach to higher heights.”
As Elisabeth Elliot said ‘It is
always possible to be thankful
for what is given rather than
to complain about what is not
given since one or the other
becomes a habit of life’.
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~ongratulations
A-Plus PV Technology on your 10 years Anniversary
We are Proud to be associated with You
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A-plus PUC Technology CO. Ltd.
Manufacturers of
PVC Based products

We are one of the major Supplers lo the Floricullure and Horticultural
industry with the folfowing quality products-:

@ PVC Tarpaulins
@ PVC Leather @ PVC Window Frames

@ PVC Dam Shest @ PVC Door Frames
@ PVC Coffee Shest @ Other PVYC Products

§ PVC Fumigation Sheet
@ PVC Green House Covers

Lusingeti Road, off Likoni Rd, Indusinal Area:
PO BOX 1724800510 Nairobi
Tel: 264- 20 556871, 553644 534350
Mobale: 0732 632327, 0722 204851
Fax; D20- 652371
E-mgil; aplus@wananchi.com
waw aplus com

Quality is our Business




O\ Cargodeck E.A. Ltd. KLEEN HOMES
1

International Freight Forwarders Security Services Ltd.

@ ngratulations
A-Plus PVC Technology on your 10 years Anniversary

We deal with We are @roud to be associated with You

®© Import
© Export
© Transportation
© Packing & warehousing
© Removals
Consultancy, Alarms, Electric fence,
% 7 M C.C.T.V, Access Control & Guards

A Plus on your wmv ery
& g §  Hova House, Lunga Lunga | Mogadishu road

t Industrial area, P. 0. Box 1208-00200
City square Nairobi, Kenya

Ralli House Utalii House 2nd Floor Tel: 530347 JJ;E%.TFS?;{}iﬂﬂ
PO Box 81116 F.O Box 52765-00200 tIL'HI::.' 3
Tel: 041 2311247, 2314228 Tel: 020 2219825 Email. info@khss.coke
Fax: 041 2311522 Fax: 020 2213021

Asami Limited

P.O. BOX 32910 — 00600 Mairobi Kenya
TEL: 020-2016568/ 020-2229899
0721-776448/0736-776448/0751-776448
FAX 020- 2146722
E — Mail: asamilimited@yahoo.com
For: All Poly Products-Industrial, Agricultural, Catering & Packaging Materials and Equipment.

POPMAN HOUSE (Next to Khoja Mosque)

SCOPE OF BUSINESS ACTIVITIES:
Importers, stockists, manufacturers and suppliers
to cottage industries, farms, hotels and
restaurants, hospitals and homes, of packaging
materials, machines and equipment, planting
bags and trays, green houses, dam sheets,
animal feed processing machines and silage
making bags and sheets etc, laundry, general
and bio hazardous waste disposal autoclavable
bags, bakery product packaging materials efc,
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We are proud to be associated with You



Rainwater harvesting

s the starting point for
economic and ecological
regeneration. Harnessing
of rain through water
harvesting and
conservation agriculture
provides the basis for
productive ventures

that are so crucial in

the enhancement of

rural households owing
to food self sufficiency
and upgrade of rural
economies.

Rwanda

pieNeering in

" 'RainWater Harvesting

1 { .
In light of the above, a lot of efforts
in Rwanda have been geared toward
exposing farmers to low cost-effective
technologies in upland irrigation
(rain water harvesting) to improve
agricultural development by availing
cropsallyearround,improvingfarmers
income, stakeholders’ understanding
of the constraints facing farmers,
creating market linkages and
employment creation. The efficient
use of “green” water in agriculture is a
key priority for Rwanda’s Vision 2020.

The majority of the land users in
Rwanda have been depending on
rainfall for their livelihoods (i.e. green
water). Rainfall deficiencies (primarily
due to poor temporal distribution of
rainfall and high evaporation losses),
soil problemsaswellasplantproblems,
the latter originating from dry spell
damages and nutrient deficiency have
been major problems in the droughts
prone dry lands of Rwanda.

The green revolution clearly shows that well
regulated crop water access is crucial for stable
long-term yield increase. Not only because
yield growth is directly related to plant water
uptake, but also because secured crop water
supply reduces risks for crop failure, thereby
increasing farmers” incentives to invest in
farm inputs, such as fertilizers, hybrid seeds
and pest management.

Adding extra water is one way to compensate
for soil water deficiency and to reduce the risk
for plant damage during dry spells. The source
of such water is water harvesting, defined
as the collection of water for productive use
and used as an umbrella term for a range
of methods of collecting and conserving
rainwater and runoff water.

There are two major forms: in situ rainwater
harvesting, collectingtherainfallonthesurface
where it falls, and external water harvesting,
collecting runoff originating from rainfall over
a surface elsewhere. In order to enable supply
of harvested surface runoff flow according to
human needs over time, storage is inevitable,
which is done in various types of surface and
sub-surface storage systems.

Water harvesting is more than a matter
of constructing ponds, dams, dugwells or
tanks; it is a slow process of creating; of
organising communities to develop, maintain
and manage water harvesting activities; of
involving communities closely in every aspect
of water harvesting; and, finally, of setting
up systems of using and sharing the water
sustainably and equitably.

Fortheapplication of the harvested water there
is a differentiation between supplemental
or protective irrigation which is linked to a
storage component and involves application
of water to the crop a few times during
the crop season, and runoff farming which
involves direct diversion of overland surface
water flow onto the field. The method of
application differs according to the monetary
investments linked to it.




Rwanda Agricultural Development
Authority (RADA) started water harvesting
in the southern and eastern provinces in
2007. According to Hacyizimana Patrice,
the Director of RADA, there are over
170,000 hectares of mass land and gravity
irrigation practiced on these hectares.

“As we harvest water, we target areas
that are susceptible to drought. So far we
have dug ponds or check dams in these
areas from which we irrigate agricultural
land. Some are located in south Bugesera,
Ruhango and Nyanza.” said Hacyizimana.
“We intend to harvest rain water in the hill
lands as wellin order to facilitate agriculture
in those places,” he added.

Various organization such as ICRAF,
World Vision and many others have been
working in close relationship with RADA in
providing technical support, conducting
training, producing manuals for educating
Rwandese on rainwater harvesting and
also in enhancing the capacity of key
stakeholders in the country to practice
rainwater harvesting activities.

Ponds and underground tanks of different
capacities have been excavated, lined with
plasticmaterialsandinstalled with Rope-&-
washer, siphon or treadle pumps for water
abstraction. This have increased water
availability in Rwanda agriculture sector
addressing key issues of loss of runoff and
inadequate storage; inappropriate farming
methods; inadequate skills and knowledge
on RWH; environmental degradation and
low soil fertility

Rwanda government has taken major
interest in promoting RWH technologies,
the major beneficiaries

mangoes, pawpaw and vegetables have
been realised.

Runoff water harvesting happens mainly in
rural areas or in the less congested parts.
People, who live in places that are a little
bit congested like some parts of Kigali city,
orient a plumbing design such that water
is directed from the roof top to a water
storage container by use of pipes.

Transfer of low-cost technologies in
rain water harvesting from our brothers
Eastern and Southern countries is crucial
for national food security.

being the farmers,
technicians and
frontline extension
agents. Major
successes such as
introduction and
formation of Common
Interest Groups (CIGs),
where farmers are
brought together and
organized to address
and implement

the production of
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Hortec 2010

was Fabulous

Hortec 2010 was
fabulous with many

local and international
companies showcasing
their products. Syngenta
East Africa limited had the
most elegant stand while
Deruiters East Africa, had
the second well arranged
stand
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The market

Until the appearance of this new
concept of greenhouse farming,

most of the crop growth was done

in the open fields, thus leaving the
grower and his crops exposed to the
fluctuations of nature. The weather
conditions directly influenced the
length and success of crop growth
seasons.

The introduction of indoor crop growth
in controlled climate conditions
neutralizes the impact of weather
hazards and, theoretically, enables
year-round growth. This new approach
marked the world's introduction to
the concept of intensive agriculture.

A significant concept change,
greenhouse production has become

a new, technology-based industry,
involving new types of technical
equipment capable of achieving
predictable results and profits.

Kenya is currently experiencing a
mushrooming of wooden greenhouses,
some of which are not standard as per
recommendations. Farmers need to
be well informed before undertaking a
greenhouse project.

The competitiveness in markets and
the ever-increasing quality standards
for growers have increased the
importance of each small agricultural
production unit being issued with the
right information. It is within these
that | did this editorial article to you
plus a module for modern greenhouse
production systems. The notable
advantages for modern structures

are the ability to control crop growth,
growth schedules and yield, almost
regardless of external factors, while
protecting the high quality of produce
year-round and ensuring the farmer a
stable flow of income.
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Training Module 1
Introduction

How to choose the right structure, the
right location, the right planning

Think about future growth when
planning a greenhouse operation. Plan
for the long term. Not thinking about
the future can be a costly mistake if
your operation expands and you have
to tear down existing greenhouses to
add these features later.

Develop a master plan that takes into
consideration at least the next five to
10 years. Many greenhouse businesses
will survive much longer, so it’s good to
consider growth for the next 10 years.

Determine you Farming
business needs

First determine what your business will
need to be successful. If you have been
in business for some time, this may be
easier. If you operate a new greenhouse
business, here is a list of questions you
should be able to answer.

*  What s the purpose of the
business?

*  What are you planning to grow?

*  What size products are you
going to produce?

*  Who are your customers and
how will you get product to
them?

*  How will you irrigate your crops?

* Inwhat climate will you
greenhouse be located?

*  What type of soil conditions
exist where the greenhouse will
be built?

*  What can you afford?

» Do you want to automate
the greenhouse or operate it
manually?

The purpose of the
greenhouse

Will you be selling the produce
wholesale or will you operate a retail
business? The purpose of your business
will determine things such as customer
accessibility, seasonality and growing
patterns. You may also want to have a
more eye appealing building if it will be
used as a retail garden centre. If you
are building a structure for commercial
production, you will want to tailor it

to the specific structure that offers
flexibility to produce crops depending
on your customers’ future needs.

What are you planning to grow and
what light levels, temperatures and
humidity levels are needed? If airflow
is important, will natural ventilation do
the job?

Crop, customer choices

What size product are you planning to
produce in the greenhouse? There are
many choices and special needs for
certain sizes of produce, eg cucumber,
pepper etc.

Irrigation concerns

How do you plan to irrigate your crops?
You may think you can connect your
facility to local water and Sanitation
Company and then just turn on the tap.
You could find you need more water
than the local authorities are willing

to supply. You need to plan for this
situation and make sure you operation
is near an ample water supply.

Over the last few years there has been
an increasing amount of regulation
related to water and its use. You should
calculate your water needs at least over
the next five years and become familiar
with the local water authorities.



Some growers in the Eastern & Central province
have used well water for 10-20 years. | hope

the local authorities will not come in and put
meters on the wells and started charging
growers for water. Unfortunately, the well water
may be at times too salty at places as Makindu.
Increasingly, growers are required to install
retention ponds to collect water runoff from
irrigation and rainwater. With the increasing
cost of municipal water supplies, it may be more
economic to collect water runoff and to pump
the water from a retention pond the master
plan should include details on where a retention
pond would be located and how much water it
can hold.

Climate and codes

In what type of climate will your greenhouse
be? The natural temperatures and light levels
help determine what crops are economical

to grow. Be sure to consider severe weather
conditions including the frequency of high
winds and rainfall amount. What are the soil
conditions where you plan to build? Is there
adequate drainage at your site or will you need
to install a drainage system? The soil can be
very porous, allowing for easy drainage. Some
clay soils tend to hold water, which can result
in muddier conditions for longer periods. Be
sure the land is graded for proper surface
drainage and the soil is sufficiently porous for
adequate subsurface drainage. Land that has a
0-to 5-percent grade will support drainage and
reduce land prep or excavation costs.

Buying the “right” structure

When it comes to greenhouse structures,
cheaper is not always better and is not really
cheaper in some cases. You might be able to get
by with a cheaper structure for the short term,
but if you are considering a long-term plan for
the greenhouse and its value over many years,
you might want to invest in a structure that is
built to last.

wooden cheaper houses. They did not
last for 3 years.

Module 2 continues in next publication
on structure orientation, Temperature
and humidity regulation.

There is more to the overall
cost than just the price of
the greenhouse itself. Some
structures are more labor
intensive to erect. When looking
at structure costs, compare
the total cost including
construction costs. | recently
encountered a greenhouse
construction job where the
grower constructed several

Joseph Muli

Jkmuli@live.com

The writer is a Professional Technical Services
Leader with a leading Agricultural based company
in Kenya.

Grand Scale Kenya Ltd

* Direct Importers of all types of scales and
welgnht bridges.
+ Repar of all types of scales

- r-.:_.__:_ ‘ : i
b = byeege HyL potnani
~ Platform Scale  Hanging Scales ~ Portable Balances

-

'_ Laboratory scales 2
D- series heavy duty range of floor
weighers, mild steel with painted finish,

Lunga Lunga Road
Industrial Area
NHIF bulding
Mogadishu Road

P.O Box 17354-00510 Mairobi }
Tel: 556843/ 552697 Fax: 55268708
Mobile: 0724 807557 020 3512001
Email:scalesgrand@yahoo.com
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Modern technologies make economic handling
of water and fertilizers possible. Additionally,
new methods of plant protection reduce
chemical use, and optimized climate control

methods increases yields. Dutch technologies Working with modern technologies requires new
and knovvledge in horticulture can provide skills. “We spend a lot of time supporting farms

‘ . . that work with new technologies,” explains Francis
essential technological support for the practical Hoogerwerf from DLV Plant. “We visit such farms
. . regularly to give advice and to discuss workers’
mplementaﬂon Of SUCh t@ChﬂO|Ogy‘ questions. Besides farm visits, we organize trainings

where people learn how to incorporate technologies
in their management practices.”

Growers in East Africa can benefit from the guidance
of experienced Dutch advisors. They can provide
indispensable advice with regard to both current
crop-technology developments and management
queries.

Technology requires regular maintenance. This
prevents growers from experiencing unforeseen
difficulties, and they can rest assured that their
systems will always function properly. Dutch
products are of high quality.” says Dirk Sassen of
Bosman BV, installers. “We know that breakdowns
are unacceptable for crops. We therefore offer local
service for computer and irrigation systems. Expert
installers are always available to visit a farm to solve
any problems, 24 hours a day.”
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Automation a vital tool

To achieve an optimum climate, vents
must open at just the right moment
and irrigation must be just in time. A
modern process computer linked to a
measuring unit makes climate control
easier for the grower.

Growers introducing new crops must
discover everything from scratch,
as they can't just rely on their fellow
growers’ experience. In the start-
up phase, a computer provides the
required basic information, and
later during the cropping period,
automation can take much work off a
grower’s hands.

“You must take many factors into
account when starting a new business.
It's not just all sorts of regulations and
licenses to be taken into account, but
also the need to arrange finance, find
suitable staff, etc. Growers then must
familiarize themselves with the crop
and come to grips with technology.
With regard to the latter, we can assist
businesses with their automation.
After all, without measuring and
registration, growers do not have the
information they need. We supply
computers and software enabling
them to track temperature, humidity
and light intensity. Based on these
data, climate and irrigation can then
be optimized, resulting in high-quality
products.” Says Martin Helmich

Dutch suppliers’ partner with
Fresias

Freesia Ethiopia is one of the farms growing
a crop seldom found in East Africa. After
preliminary research in a trial greenhouse,
the initiators - the Ethiopian investors
Samrawit and Thomas Moges - took the
step of cooperating with a group of six
Dutch freesia growers. They constructed
a nursery of three hectares using the
latest equipment. Samrawit Moges is
happy with this cooperation, saying: “Two
heads are better than one. We know the
regulations and mentality in Ethiopia. The
Dutch introduce their know-how about
flower crops.” Mathieu Barendse, manager
with Freesia Ethiopia, is also content: “The
Ethiopian highlands provide ideal growing
conditions for freesias. The soil is also very
suitable for freesias, so we had a good
feeling right from the start.”

The freesia farm is now run by three local
managers. Barendse: “We have a good
cooperation, and we have regular meetings
with our investors and local managers.
Business is running well.”

The Dutch growers have undertaken
thorough research before they built in
the highlands. “After the first trials, we
were convinced that we needed the best
available equipment to make this project a
real success. We have constructed modern
tunnel greenhouses with good ventilation,
and also bought a steam boiler to disinfect
the soil.” The investment not only involved
greenhouses and soil disinfection facilities
but also modern process automation. A
weather station has been installed five
meters above the greenhouse. Every
section has got its own measuring unit to
provide information about the temperature,
the amount of light and humidity. Based

We have a good
cooperation,
and we have
regular meetings
with our
investors and
local managers.
Business is
running well

on these measurements, the climate
computer now regulates the position
of the vents fully automatically.

Irrigation and fertilizer dosing are
totally automated as well. “This saves
an enormous amount of work and
provides a balanced climate,” says
the freesia grower.

“We still have to learn. Registering

climate data via the computer is
vital. Another benefit is that, in
nearby future, we can view these
data remotely via a wireless internet
connection. We can always consult
with our managers about what is
happening in the greenhouse, even
if we aren’t in the Ethiopia. Thanks
to all the insights provided by the
computer our African partners and
we are learning together every day,”
says Barendse.

A modern horticultural setting
requires expertise in order to take
advantage of new technologies.
Dutch suppliers will be your partner
by providing durable technology to
realize a sustainable and profitable
business.
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%} INSECTICIDES:
ALPHAGUARD 10EC
(Alphacypermethrin)

control of white flies and thrips
Rate of Use.250ml/Ha, PHI :3 Days
" REG. PCBP: (CR)

TRIGER 5EC

L4 (Lamda-Cyhalothrin)

'€ Control of white flies and
| caterpillars

| Rate of Use:110ml/Ha, PHI :3Days
4 REG. PCBP: (R)0506

MATRIC 50SC
. (chromafenozide, 50SC)

= Control of Caterpillars
= j and Diamond black moth

FUNGICIDES
OVERALL 50SC
(Iprodione)

Control of Botrytis.

Rate of Use. 1.5 Lt. /Ha,
REG. PCBP: (CR) 0742

MITICIDES

AGRITHANE 80 WP
(Mancozeb)

Control of early and
late blight

Rate of Use.1.6Kg./Ha,
REG. PCBP: (CR)0433- P(1I)

MEGARON 50SC
(Diafenthiuron)
Control of red spider-mites

in roses.
Rate of Use.600ml/Ha
REG. PCBP: (CR)0935

. AVIRMEC 1.8EC

(Abamectin)

Control of Red, Yellow mites,
Rate of Use.500ml/Ha,

REG. PCBP: (CR)0551

PROSPER 44EC

( profenofos 40% +
cypermethrin 4%)
Control of spider mites,
Rate of Use: 11t./Ha,

REG. PCBP: (CR)

ATONIK

( Nitrophenolate
Mixture... 0.6%)

Control of powdery mildew,
Down mildew, Botrytis
Rate of use: 21t./ha,

REG. PCBP: (R)

YOUR PARTNER IN AGRICULTURE
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There are many internal and external factors that govern when
we eat, what we eat, how much we eat and when we stop, most
of which have nothing to do with actual hunger or satiety.

hy do you eat? Because the
food’s there. Because it's
time. Because someone
else is eating.

When do you stop? When my plate is
empty. When there is no more. When |
feel like | can’t possibly fit another bite
into my stomach.

With lives that are packed full of activities
and responsibilities, many of us have

reassigned “eating” from a joyful
ritual, a celebration that sustains
our physical beings, to a task that
just needs to be accomplished in the
shortest amount of time, or with the
most multi-tasking efficiency.

What would food taste like, what
would you be inclined to eat (or
not eat), and how would you feel
if instead of deferring to the “hot,
brown, plenty of it with no-time-to-
eat-it” mentality to food, you gave
the daily ritual of eating a little more
space and awareness?

It takes about 20 minutes for your
brain to catch up with what your
belly already knows.

While an empty plate might be
your external cue that it’s time to
stop eating, there’s actually a much
more complex set of mechanisms
that governs your internal signal of
“fullness.”

Between the stretching of your stomach,
the releasing of a cascade of hormones
and the increasing of your blood sugar
levels, the food you put in your mouth
at 6:02 pm won't get recognised by your
brain until sometime around 6:20 pm.

In other words, scarf down an entire
plate of food in six minutes and not only
will you barely have tasted what you put
down your hatch, but also it'll take 14
more minutes for your brain to gather all
the data it needs to tell you to stop.

And if you over-shot and ate way more
than your body actually wanted or
needed--well, thank goodness for the
top button on your pants.

The Weight of One Raisin From the
toweling-off sequence we use after a
shower to the ritualised steps we take in
getting ready for bed, a majority of our
actions each day are habitual.

Hortfres_]gjggmal May - June 2010 | 21



For most of us, the way we eat, how
much we eat, and what we eat are also
habitual.

Becoming aware of if you're hungry,
what youre hungry for and when
you're full is as simple as, if not as
uncomfortable and awkward as,
brushing your teeth using the opposite
hand.

You're an accomplished entrepreneur-
-aleader of innovation and a person of
action. Are you up for a challenge?

Try using two full minutes to eat a
raisin.

Hold the raisin in your hand--look at it,
feel it, smell it.

As you put it in your mouth, be aware
of how you start to salivate, where the
taste hits your tongue, how the raisin
feels on your tongue.

Allow it to roll around in your mouth.

Be aware as the reflex to swallow gets
triggered and make the choice if you
want to swallow or not.
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When you decide to swallow, feel the
raisin slide down your throat and see if
you can feel it land in your stomach.

As it does, see if you can sense what it
feels like to be one raisin heavier.

Was it harder to do than you thought?

Kind of crazy what you can actually
taste, isn't it?

And you thought you didn’t even like
raisins.

What other “exotic” flavours might be
lurking out there to be savoured and
enjoyed?

While slowing down to eat intentionally
may not seem on the surface to be
directly related to how effectively you're
able to run your business, it’s actually an
ideal laboratory for the success-minded
entrepreneur.

For most people, eating is something
they do mindlessly, and both how and
what they eat is almost purely habit.

That’s also how most people choose to
approach their work.

But entrepreneurs who find sustaining
success are neither mindless nor
habitual about their work.

The way people allow delayed
gratification with food reveals other
things, too.

In the 1960s, Stanford University
psychology researcher Michael Mischel
conducted The Marshmallow Study,
which demonstrated how children’s
self-discipline and choices related to
food directly corresponds to success
later in life.

During the study, Mischel offered a
group of four-year-olds a marshmallow,
but said if they waited for him to run an
errand, they could have two.

The errand ended up taking about 20
minutes.

One-third of the children opted to
take the marshmallow right away
while one-third ended up waiting for
Mischel’s return so they could have
two marshmallows.

Fourteen years later, the children who
waited turned out to be more positive,
more successful in school and better
able to pursue their goals by delaying
gratification.

The children who did not wait for the
extra marshmallow ended up scoring
an average of 210 fewer points on SAT
tests and were also more indecisive
and less self-confident in life.

Atfirstglance, this study mightsuggest
that nature wins over nurture.

Mischel, however, discovered if
children are taught cognitive tricks,
they do better.

What this means for you is that it’s
possible to learn how to make better
decisions.

You may not always use the right
mental tools in the right situation.

For example, some people need to
know all the options before they make
decisions. These people are called
maximizers.

They tend to need the best possible
option and generally are less satisfied
and happy in life.

Satisfiers tend to be more satisfied
with something as long as it has
the qualities they want--unlike the
maximizer who wants to examine
every possible choice.

Once you learn which you are, you
can begin to train yourself to use your
brain to your advantage and actually
make better decisions.

Continue to hone your skills of
mindfulness, intention and delayed
gratification through all of your daily
actions--from when you eat that
single raisin to when you can reach for
seconds.

Keffeler is the “Healthy & Wealthy”
columnist at Entrepreneur.com and a
consultant coach. She partners with
entrepreneurs and business leaders
to increase their impact and staying
power by leveraging their health and
the health of their employees as a
business asset.



Flower Exporters (Kenya)

14 Flowers

Mr. Albert Vrolijk
Tel:0722589294
Email:14flowers@eikmail.com

Agriflora (K) Ltd

Mr.Kiriga Gitari

Tel: 051-61542

Fax: 051-61121
Email:agriflor@africaonline.co.ke

Alora Farm

Ms. Irene Limo / Mr Ketter

Tel: 020 217769/ 067 218444
Fax: 020 217770,067-52041
Email: ketter@africaonline.co.ke

Aquilla Development Company
Ltd

Mr. Kuki Amrit.

Tel: 020-4442100/2-050-
50609/10

Fax: 0204443231

Email: info@aquilaflowers.com

Bawan Roses Ltd

Ms. Mbugua/Joe / Mboche
Tel: 020-724843/724912
Fax 020-716768

Email: bawan@africaonline.
co.ke

Bekya Floriculture
Mr. Yaacov Maimon
Tel: 066-76244/38
Fax:066-76254/22945
Email: bfl@bekya.com

Beverly Flowers

Mr Mwariki

Tel: 020 862186/ 862296/ 512410
Fax: 020-862296

E-mail: beverly@spacenetonline.
com

Bila Shaka Flowers

Ms. Judith Zuuroier

Tel: 050-20742
Fax:066-76006

Email: bilashakaflowers@
africaonline.co.ke

Birds of Paradise
Mr. B. Baffer

Tel: 020-4440053
Email:

Bobs Harries Ltd

Mr.Mike harries

Tel: 067-47250

Fax: 067-47233/067-21180
Email: bobs@africaonline.co.ke

Buds & Blooms (K) Ltd
Tel: 051-212080/1
Fax: 212082/40791/020-721132

Buds of Paradise

Mr. Jawad Jaffer

Tel: 020-4440053/4444768
Fax: 020-4449605, 053-63138

Carnations Plants

Mr. Evi. Fieldman

Tel: 045-22301-020-4448934
Fax: 22225 020-4448937
Email: evi@exoticfields.com

Carzan Limited

Ms. Marie/ Zane/ Carol
Tel:05020-20438/39/21222
Fax:05020-21032/051-
61121/217770
Email:caarzan@net2000ke.com

Celinico Flowers

Mr. Chris Shaw
Tel:066-72170/71163
Fax:72075

Email: celinico@nbet.co.ke

Charm Flowers

Mr. Ashok Kumar

Tel: 020 222433/337676

Cell: 0722-527242
Email:ashki@charmflowers.com

Charmy Investment Ltd
Mr. Peter Wafula
Tel:0733-807432

Colour Crops
Mr.Stuart/Gina/C.M.Stubbs
Tel: 051-52071

Fax: 065-72112

Enkasiti Flowers

Mr. Tande

Tel: 067-44222/3, 067 340557
Fax: 067-44027

E-mail: enkasiti@form-net.com

Equator Flowers
Mr. Clement Ngetich
Tel: 053-63138

Fax: 053-63138

Everflora Ltd.

Mr. Khilan Patel

Tel: 067-54624/ 50624

Fax: 020 230405/05020 21063
Email: everflora@dmbgroup.com

Extropica (K) Ltd.

Mr. William Angatia

Tel: 020 535929/31

Fax: 020 335933/ 067 44266
Email:extropica@swiftkenya.com

Finlay Flowers Ltd

Mr. Harry/ Rory

Tel: 052 30471/ 30142/ 30247/
30474

Fax: 052 21181 052 30474 020
823344
E-mail:flowers@finlays.co.ke

Floricult (K) Ltd.
Mr. Knowles

Tel: 020 4446782
Fax: 020 4446781
E-mail:

Gatoka Farm

Tel: 067 44001/235/242

Fax: 067 44001/54017
E-mail:gatoka@swiftkenya.com

Gichuru Farm

Mr. Zachary Gichuru
Tel: 067 54010/ 2/3
Fax: 067 54101

Harvest (K) Ltd

Mr. Farai Madara/ John Williams
Tel: 020 567712

Fax: 045-22226

Email: farai@harvestflowers.com

Highlands Plants
Mr. Henry Flaton
Tel:065 72112
Fax:065 72112

Homegrown- Kingfisher
Ms. Sue Nicolson

Tel:050 21132/20515
Fax:05020-21112 Email:

Isinya Roses

Mr. Rajesh P. Dave

Tel: 045 552873/544826

Email: isinya@nbi.ispkenya.com

Jet Flowers

Mr. Mohammed Mubarak
Tel:020 824740
Fax:020-442195

E-mail: info@jetflw.com

Karen Roses

Mrs rebeccaTel: 020
884429/882064/29

E-mail: dkisongwo@karenroses.
com

Kipipiri Flowers

Mrs. Sabeen

Tel: 0154-73182
Fax:0154-73237/051-32387

Kisima Farm
Mr. Dyer

Tel: 062-41309
Fax: 062-41424

Kordes Roses Eas Africa
Bas Smit

Tel: 020-892042
Fax:020-890434

E-mail: info@kordesroses-ea.
com

Lake Flowers

Mr. Mohamud/Everlyne

Tel: 05020-21418/020-532939
Email: lakeflwr@africaonline.
co.ke

Lex +

Mr. Steve Outram
Cell:0733609863

Fax: 050-2020612

E-mail: lex@africaonline.co.ke

Lissen Roses

Mr. Haico Backer

Tel: 0733-621449

Fax: 05020-41035

Email: lissenroses@swiftkenya.
com

Lobelia Ltd

Mr. Peter Viljoen

Tel: 062-41060

Fax: 062-41278
Email:psviljoen@afrcaonline.
co.ke

Locland Ltd

Mr. V.J Patel

Tel 020-444297 /0502021271
Fax:050-30336/32365

Longonot Farm Ltd

Jay Roffey
Tel:05020-30160/21257
Fax:05020-21084/241216

Magana Flowers

Mr. Mwangi

Tel: 020-631440/1612
Fax: 020-631611
Email:maganaflowesrs@
saamnet.com

Maridadi Flowers

Mr. Jack

Tel:05020 50430/29/

Email: farm@maridadiflowers.com

Maua Agritech Ltd

Mr. Sharad Pati

Tel: 020 2700204
Emailsharad@mauagritech.com

May Flowers Ltd

Mr. James Athika

Tel: 05020 21174

Fax: 05020 21429

Mt. Elgon Orchards

Mr. R.A Anderson

Tel: 054- 31458/ 5431460 Fax:
054-31459

E-mail: bob@mtelgon.com

Mweiga blooms

Mr. Aggrey Wahome
Tel: 020 229615/330027
Fax: 020 211174

Email: mweigablooms@
wananchi.com



Ngong Roses

Mr. Charles Maina

Tel; 045 41010/ 41052 Fax: 067
44266
E-mail:maina@africaonline.co.ke

Nini Ltd.

Ms. Ruth Vaugman

Tel: 05020-21165/20022

Fax: 05020 21112/020 4443231
E-mail: niniltd@africaonline.co.ke

Ol Njorowa Ltd.

Mr. Nassos/Issaias

Tel: 050 21112-3/020 /722500
Fax: 020 722584

E-mail: olnjorwa@iconnet.co.ke

Olij Rozen

Mr. maarten piet

Tel: 050-51018

Fax: 050 50189

E-mail: sales@olijkenya.com

Oserian Development Co.

Mr. Ruddy Benjamin

Tel: 05020 21036

Fax: 05020- 41035/ 066-73015
E-mail:sean@oserianflowers.
com

Pem Cultural Afrique

Tel: Julius/ Owiti

Tel: 020 605690/05020 32578
Fax: 062-41278

P.J Davey Flowers

Mr. Hitesh/ P.J Davey

Tel: 045- 21380-1/ 020 581750
Fax: 020 716768

E-mail: pjdavey@wananchi.com

Panacol International Ltd.

Mr. Wekesa/ Bonfance

Tel: 054-30916 Fax: 054-30917
E-mail: panacolinter@swiftkenya.
com

Panda Flowers

Mr. Richard/ Igal/ Duncan

Tel: 050 50046 /50198

Fax: 050 2021083

E-mail: richard@ pandaflowers.
co.ke

Penta Flowers

Mr. Tom Ochieng

Tel: 52136/52144

Email: Penta@form-net.com

Penta Tancom Ltd

D.M Kontos

Tel: 06752136

Fax 06752041

Email: penta@kenyaweb.com

Pollen Sygenta Ltd.
Mr. lain Morell
Mobile: 0733-603575

Preesman International

Mr. Ron preesman

Cell: 0737 260040

E-mail: preesman@accesskenya.
com

Primarosa Roses

Mr Vilas Amodkar

Tel: 020 3540659/2088352

Fax: 020 2088351
E-mail:vilas@primarosaflowers.com

Quality Roses (K) Ltd
Mrs. Otieno
Tel: 066-22945 Fax: -066 22945

Ravine Roses Ltd.

Mr. Emeritus Kasse

Tel: 051- 52281

Fax:020 862296

E-mail: ravineroses@ravine.
karenroses.com

Redhill Flowers

Ms. Ndungi/ Omwera

Tel: 066-76044/5

Fax: 020 721132

Email: limuru@africaonline.co.ke

Redlands Roses

Ms. Isabelle Spindler

Tel: 067-54017 205467 -25051
Mobile: 0733-609795

Email: rir@africaonline.co.ke

Sharlimar Farm

Tel: 050-2—5064230074

Fax: 054-30917

Email: sharlimar@africaonline.co.ke
Sher Karituri

Tel: 050-2020410/ 2020411

Email: shernaiv@africaonline.co.ke

Sian Roses

Mr. Jos van der Venne
Tel: 020 891089/891036
Fax: 020 891095

Email: jos@sianrose.co.ke

Sian Maji Mazuri

Mr. Raphael Mulinge

Tel: 020- 2047800

E-mail: mmfl@africaonline.co.ke

Sian Winchester

Mr. Wilfred Munyao

Tel:020 891089

E-mail: wmunyao@sianroses.co.ke
info@sianroses.co.ke

Simbi Roses

Mr. Jefferson K. Karue

Tel: 067 44292

E-mail: simbi@sansora.co.ke

Soloplant K Ltd

Mr. Levi Aviv

Tel: 020 2017448

Fax: 020 631152

E-mail: viv@soloplant.co.ke

Sote Flowers

Mrs A Chesire

Tel:054-72120 Fax: 054-72120-
0721 668573 Email: sote@
muiltitechweb.com

Suera Flowers Ltd.

Mr. Muriithi

Tel: 065-32000/0724-210765
Fax: 065 32309

E-mail: suerafarm@suerafarm.
sgc.co.ke

Sunrose Nurseries

Mr. Nehmiah Abraham

020- 3586939/ 2014606 Fax 020
2725798

E-mail: Info@sunrosenurseries.
co.ke

Stockman Rozen Kenya Ltd.

Mr James Hutchings

Tel: 050 50625/6 Fax 050 50625/6
E-mail: info@srk.co.ke

Tambuzi Ltd.

Mr. Tim Hobbs
Tel:2546231017/819
Fax:0176-31018 Cell:0722-881707
Email:sales@tambuzi.co.ke

Terra Nigra

Mr. Peter Van der meer/ Christian
Cell: 0722 926588/ 0723 288122
Fax: 050 50453

E-mail: kenya@terranigra.com

Terrasol

Mr. sjaak Nannes

Tel: 066 76004

E-mail: terrasol@formnet.com

Tsara Rozen Kenya Ltd.

Ms. Cynthia Domifici

P.O Box 63543, Nairobi

Tel: 066-76282/76488

Fax: 066-76006

E-mail office@tsararozen.com

Valentine Growers

Mr. Suzan Maina

P.O Box 1846,Kiambu

Tel: 066-22520/ 40108/ 51045

Fax: 066 22531

E-mail info@valentine-flowers.com

Van kleef

Ms Judith Zuudier

Tel: 0722 364943/050 50327

E-mail: roses@vankleef.nl
vankleef@africaonline.co.ke

Vegpro Group

Mr. Piet Van dan Berg
050-50439/50440/0721 868312
E-mail: piet@vegpro-group.com

Waridi Ltd

Mr. P Kadlag

P.O Box 202,Athi River

Tel: 045-22873

E-mail kadlag@africaonline.co.ke

Windsor Flowers

Mr. Pardeep V. Kumar

tel: 067-24208
E-mail:farm@windsor-flowers.com

Wilmar Agro

Mr. W Kimani

P.O Box 1682, Thika

Tel: 067-30176

Fax: 30176/22324
E-mail wilmar@bidii.com

Zena Roses

Mr. Mohan Choudery

Tel: 067-4404/44620

E-mail: flowers@zenaroses.com

Strategy is not about being the biggest or the best;
strategy is about being different.




Fruits & Vegetables Exporters (Kenya)

AAA Growers

Mr. Ariff/Diaz

Tel: 020 821300-4

Fax: '020-821305

Mobile: 0722 702861
E-mail: aaa@growers.co.ke

Agrifresh Ltd.
Mr. W. A. Dolleman
Tel:020 8560650

Ansa Horticultural Consultants

Mr. Sam Wangai

Tel: 3750348/821884 Fax: 020-
3750044

Email: ansa@icnnect.co.ke

Avenue Fresh Produce

Mr. C. Muchiri

Tel: 020 825342/820015

Fax: 020-825288

Email: avenue@avenue.co.ke
avenue@net2000ke.com

Brandon Enterprises

Ms Grace Nyokabi

Tel: 020 242090

Fax: 020 248012

E-mail: Brandon@springs.com

Delmonte (K) Ltd
Tel: 0151 21601/ 21600
Fax: 0151 21414/ 30350

Doralco (K) Ltd.

Ms Christina Chenet

Tel: 020 521833

Fax: 020-521833

Mobile: 0733 262150

E-mail: doralco@samnet.com

Dominion Vegfruits Ltd
Mr. John Mairura

Tel: 020-823356 Fax: 020-
823005

Email: vegfruits@wananchi.com

Dr. Nicklin

Mr. & Mrs Nicklin

Tel: 050-20-20899

Email: nicknack@africaonline.
co.ke

East African Growers

Mr. P. Mahajan

Tel: 020-822017/25 Fax: 020
822155

Email: info@eaga.co.ke
Everest Enterprise Ltd

Mr. J. Karuga/ Ms. Monicah

Ndungu

Tel: 020-824141/823333 Fax:
020-824195

Email: jkaruga@everest.coke/
everest@africaonline.co.ke

Farmland Express
Mr. Ali Rashid

Tel: 020 749314 Fax: 020 743914

E-mail: Rashid@arcc.or.ke
Fishier Industries Ltd

Mr. Kahara

Cell: 0722983304

Frigoken Ltd

Mr. Nasoor Verjee/ Grace Lubalo

Tel: 020-860096/802642/3
Fax 020-802643 Cell 0722
522945

Email: frigoken@africaonline.
co.ke

G.N Farm
Mr. Joseph Mungai
Cell: 0733949696

Gekins Exporters

Mr. Geoffrey Kingau

Tel: 020-240715/ 250916
Fax: 020218238

Greenlands Agro Producers
Mr. Peter Mwita

Tel: 020-827079-82

Fax: 020-827078
Email:marketing@greenlands.
co.ke

Green Ventures
Tel:020-728724/725739 Fax:
020-710563

Homegrown Kenya Ltd

Mr. R. Evans

Tel: 020-3873800/387800
/3874940

Email: hgkadmin.nbohq@f-h.biz

Jakal Services Ltd

Mr. Bandali

Tel: 020-223360

Fax: 020-315550

Kakuzi Ltd

Mr. R. Collins

Tel: (060) 33012/31393 Fax:
067-64433

Email: rcollins@kakuzi.co.ke

Kenana Farm

Tel: 051-343034/0722725002
Email: pkenana@africaonline.
co.ke

Kenya Fresh Exporters Ltd
Priscilla W. King'angi

Tel: 020-826267/8 Fax: 020-
826268

E-mail kenyafresh@swiftkenya.
com

Kenya Horticultural Exporters

Ltd

Mr. Manu Dhanani

Tel: 020-650300/1/2 Fax: 020-
559115

Email: khe@khekenya.com

Krin Agribio (K)
Mr. Karima/ Fransisco

Tel: 0161-30776 Fax: 0161-30776

Email: krinken@africaonline.
co.ke

La Pieve

Mr. Peter Zwager
Tel: 30210/12/2103
Fax: 21035/65

Makindu Growers & Packers
Ltd

Mr. Kamal Bij

Tel: 020-822812

Fax: 020-822813

Email: info@makindugrowers.
co.ke

Mboga tuu Ltd

Mr. J.Kent

Tel: 020- 566497 Fax: 020
564467

Email: mtl@wananchi.com

Myner Exporters

Mr. S. Maina Tel: 020-607997
Fax: 020 607997

E-mail: myner@todays.co.ke
maner@spacenetonline.com

Sunripe (1976) Ltd

Mr. Hasit Shah/ Rashid/ Rashma

Tel: 020 822518/ 822879
Fax: 020 822709
E-mail: info@sunripe.co.ke

Super Veg Ltd

Mr. R. Kachela

Tel: 020-63820

Fax: 020-823236

Email: superveg@net2000ke.
com

Veg Afric Ltd

Mr. Chawdry

P.o Box 1987,Naivasha
Tel:0733-747859
Cell:0733272233

Vegmon Agencies

Mr. Ndungu

P.o Box 27669, Nairobi
Tel:020-247420
Fax:020-253860
Email:vegmon@insight.com

Vert Fresh Ltd
General Manager

P.o Box 10132, Nairobi
Tel:576217
Fax:576217

Vegpro Group

Mr. Piet Van dan Berg
050-50439/50440/0721 868312
E-mail: piet@vegpro-group.com

W.M.C

Mr. Daniel Kibe

P.O Box 615,Naivasha
Cell:0722-924638

Wamu Investments Ltd
Peris Muriuki

P.o Box26026,Nairobi
Tel:020-823441/82499
Cell:0722-522869
Fax:020-824991
Email:wamu@form-net.com

Wesyways Ltd

Dr. Solomon Karanja

P.O Box 183, Naivasha
Cell:0722341968
Email:skaranja@yahoo.com

Woni Veg-fru Exporters
Mr. Mutiso/Jane Mutiso
Tel:020-545303
Fax:020-650350
Email:woni@swiftkenya.com

Value Pak Foods Ltd

Mr. Roy

Tel: 020-020- 823438/39
E-mail: value@wananchi.com



Horticulture Exporters (Ethiopia)

“A” flower

Ato. Anwar A

011 5534697
mekiya@ethionet.et

Abyssinia flowers

Gerald

Fax: 011 6631402

Email: ggh_link@ethionet.et

Addis floracon plc

Ketema

Fax: 011 3206413

Email: tasfaw@addisflora.com

Agri flora plc

Mr. Pradeepan

011 2513008
flowers@ethione.et

Alliance Flowers plc

Fax: Mr. Reddy

E-mail: allianceflowers@rediff.
com

Almeta Impex Plc

Yonas Alemu

Fax: 011 5515552

Email: almeta.impex@ethionet.et

Agrose plc

Mr. Frank Ammerlaan

Fax: 046 4414271

Email: ethiopia@aqgroses.com

Arsi agricultural
Mr. Kebir H Wako
Fax: 011 4404716
Email: arsiflowers@ethionet.et

Avon flowers plc
Fax: 011 4169946
Email: info@olijethiopia.com

Awassa greenwoods plc
Fax: 011 5528808

Email: awassagreenwood@
ethionet.et

Beauty green plc

Yonas Tsegaye

Fax: 011 5544604

Email: seidlert@ethionet.et

Blen flowers plc

Mr. Tenage

011 6627298
blenflowers@ethionet.et

Chibo Flowers

Ato H Gesesse

011 6624546
expincor@ethionet.et

Dandi bour floralia plc
Fax: 011 5522999
Email: dbuc@ethionet.et

Dire highland flower plc
Mr. Seifu Bedada

Fax: 011 5156888

Email: dhf@ethionet.et

Dream flowers plc

Mr. E. Ravi Chandran
Fax: 011 4160098
Email: eravi@lycos.com

Dugda floriculture
Fax: 011 2752464
Email: dugdaagri@ethionet.et

DYR

Yoseph Beyene

Fax: 011 6623178
Email: dyr@ethionet.et

Eden Roses

Tshaye

Fax: 011 6461446

Email: edenroseplc@ethionet.et

Enyi Ethio rose

Mr. Endare Yirga

fax: 011 3482000

Email: enyi@telecom.net

Et-highland flora plc
Tim Harrap

Fax: 011 4660980
bnfetf@ethionet.et

Ethioagri-ceft

Birru Abede

Fax: 011 6615573

Email: ethioagriceft@ethionet.et

Ethio dream plc

Salek Albert

Fax: 011 1674544

Email: ethiodream@ethionet.et

Ethio plants plc

Mr.Robert Pol

Fax: 011 3871278

Email: info@ethioplant.com

Ethiopian Cuttings
Mr. Claudio Katz 011 6624655
ethiopiacuttings@ethionet.et

Ethiopia magical farm
Mr.Daniel Bentora

Fax: 011 624854
emf@ethionet.et

Euro Flora plc
Mr.Shiranda Pia

011 6293093
euroflora@ethionet.et

Florensis Ethiopia plc
Ronald vijverberg

Fax: 011 6525559

Email: florensis@ethionet.et

G arad highlands flowers
Salhadin Abubakar

Fax: 011 6540120

Email: gaflower@ethionet.et

Golden rose agro farm Itd
Mr. Ryaz Shamiji

Fax: 011 4169946

Email: gomba@ethionet.et

Herburg Roses Plc

Mr. Adrianus Gerardus

Fax: 011 4414284

Email: herburgj@ethionet.et

Holeta rose plc

Mrs Hadia Mohammed

Fax: 011 4671794

Email: holroses@ethionet.et

llan tot pic

Mr. llan lliyhu

Fax: 011 656 9092
Email: ilantot@walla.com

J.J Kothari plc

Mr. Mukesh Meta

Fax: 011 4661122

Email: jjkothari@ethionet.et

Joe flowers plc

Mr. Wondirad Firdu

Fax: 011 1551574

Email: joeflowersplc@yahoo.com

Jordan River herbs plc

Mrs. Anat Harari Degani

Fax: 011 6540210

Email: flower_herb@yahoo.com

Joytech

Mr.Arenon Carmel

Fax: 011 6620206

Email: arenon@)joytechplc.com

Karuturi Sai Ramarkrishna
Mr. Anil Tumu

Fax: 011 6183171

Email: aniltumu@yahoo.com

Linssen rose

Mr. Peter Linssen

Fax: 011 3205669

Email: linssenroseset@ethionet.
et

Lafto Roses

Gerad Van Der Deijl

Fax:011 5541470

Email: laftoroses@ethionet.et

Lucy Ethiopia flowers plc
Mr. GWM Gerurts

Fax:011 3200477

Email: ger@lucyflowers.com

MAM Trading plc

Ato Mussema Aman

Fax: 011 4402081

Email: mamtrading@ethionet.et

Maranque Plants Plc

Mr. Marc Driessen

Fax:011 372401

Email: maranqueplants@hotmail.
com

Marginpar Ethiopia Pvt. Ltd
Arjan Van Roessel

Fax: 011 5517453

Email: marginpar@ethionet.et

Menangesha Flowers Pic
Mr Solomon Sibehatu

Fax: 011 5512414

Email: menaflow@ethionet.et

Metrolux Flowers

Mr. Daniel Gad

Fax: 011 4663701

Email: Meskel Flowers Plc

Minaye Flowersplc

Ato Yidnekachew

Fax: 0113710627

Email: minaye@ethionet.et

Mullo Farm Plc

Ato Gezachew Belay
Fax: 011 6631402

Email: gglink@ethionet.et

Noa Flora Plc

Mr. David Klein

Fax: 0116186096

Email: noaflora@gmail.com

Oda Flower Plc

Dr. LemLem Sisay

Fax: 011 1561547

Email: odalem@ethionet.et

Omega Flower Plc

Ato Daniel Gad

Fax: 011 4663701

Email: dgad@comcast.net

Oromia Wonders

Mr. Siva

Fax: 011 6181223

Email: oromiawonders@yahoo.
com

Rainbow Colours plc
Ato Makonnen
Email: mchekore@yahoo.com

Rose Ethiopia Plc

Mr. Emanuel

Fax: 011 6625416

Email: roseethiopia@ethionet.et

Roshnara Roses Plc

Mr. Bhanu Prasad

Email: roshanararoses@gmail.
com

Sathya Sai Farm (E) Ltd Plc
N.L. Shyam Sundar
Email: saifarm2006@gmail.com

Saron Rose Agrofarm Plc
Ato Nigusse G. Miriam

Email: saronfarm@
ethionet.et

Sheba Flowers Plc

Mr. Roterm Yessef

Fax: 011 618329

Email: roterm@shebaflowers.
com

Siet Agro Plc

Mr. Ermias Tedesse

Fax: 011 5533685

Email: sietagro@ethionet.et

Spirit Plc

Mr. Michael Asres

Fax: 011 6628377
Email: spirit@ethionet.et

Sammit Plc

Mr. Michael Asres

Fax: 011 6604862

Email: summit@ethionet.et

Super Arsity Flowers Plc
Fax: 011 553469

Supra Flowers Plc

V.Mahesh Babu

Fax: 011 6613880

Email: suprafloritechplc@yahoo.
com

Tabor Herbs

Solomon Sebehatu

Fax: 011 5512014

Email: taborherb@ethionet.et

TAL Flowers Plc

Mr. Gil Peleg

Fax: 01161899700
Email: tal@ethionet.et

Tepo Agricyultural Plc
Mr. Kebrabe Abebe

Fax: 0115515145

Email: teppo@ethionet.et

Tinaw Business S.C
Ato Tesfaye

Fax: 0113720113
Email: bap@ethionet.et

Top Flower Plc

Ato Kamil Abdulkader
011 5534297
mekiya@ethionet.et

Johnson Flower Farm
Ato Yassin legesse

Fax: 011 4390129

Email: yassinj@yahoo.com

Ziway Roses Plc
Mr. Peter G.D Van
Email: heukelom@ethionet.et

Zaguwe Flora Plc
Ato Adiam Eyasu
Email: adiam.eyasu@gmail.com



Horticulture Exporters (Uganda)

African Agro Industries

Mr Pandya Kashyap

Tel: 0712 160030, 041 256875
Fax: 041 256870

Email: xpressions@utlonline.co.ug

Aurum Roses

Mr.Kunal Lodhia

Tel: 041 510200, 0712 333999
Fax: 041 533570

E-mail: kunal@aurumroses.com

Bedflowers
Mr.Toby Madison
Tel: 041-266874
Fax: 041-280733

Belflowers

Mr.Mark graves

Tel: 0772 740101/ 0392 740112
Fax: 0392 251113

E-mail: mark@belflowers.com

Fiduga

Mr. John Rutten

Tel: 0772 722037, 0392 722032
Fax: 0392 280806

E-mail: john@fiduga.co.ug

Gomba Estates

Mr. Chris Febrey

Tel: 744572088

Email: chris@gel.co.tz

Jambo Roses

Mr.Daniel Kiryango

Tel: 041 258018, 0752 748077/
0752 784551

Fax: 041 344532

E-mail: jambo@infocom.co.ug

Kajjansi Roses

Mr. Bhat

Tel:041 200959, 0752 722128
Fax: 041 200314

E-mail: uday@kajjansi-roses.com

Magic Flowers

Mr. Jan krul

Tel: 0772 950670/ 041 220710
Fax: 041 223880

Mairye Estates

Mr. Mahamood Hudda

Tel: 041 344916/ 077 744620

Fax: 041 231 856

E-mail: mahamood@mairye.co.ug

Melissa Flowers

Mr. Toby Maddison

Tel: 0772 722262, 0392 722270
Fax 0312 250123
toby.maddison@melissa-flowers.
com

MK Flora

E.B Mweisiga
Tel: 075 231318
Fax:077408190

Oasis Nurseries
Vincent Senyonjo
Tel: 0712 286534, 0782 449928,
0312 263 263444

Fax: 041 233444
E-mail: vincent@oasisnursery.
co.ug

Pearl Flowers

Mr. Raghbir Sandhu

Tel: 041- 232578/ 0772 725567
Fax: 041- 344519
E-mail:pearl@utlonline.co.ug

Rosebud &I

Sudhir Ruparelia, Peter Mwangi
Tel: 0772 777743, 0392 733029
Fax: 0392 280371
sudhir@rosebudlimited.com

Royal Van Zanten Ltd

Anja De Feijter

Tel: 031 234100/ 077725555
Fax: 031234210

Sai Farms Ltd

Shyam Sundar

Tel: 0772 604498, 041 577061
Fax: 041 448194
saifarms2006@yahoo.com

Uganda Hortec

Carlos W. Odoro

Tel: 0772 748217, 041 448279
Fax: 041 448130

E-mail: washcarlos@yahoo.com

UgaRose

Stanley Mulumba

Tel: 041 221244 0772 498216
Fax: 041 223808

E-mail: ugarose@infocom.co.ug

Royal Van Zanten (U) Ltd
Jacques Schrier

Tel: 0772 765555, 0312 234100
Fax: 0312 234210

E-mail: j.schrier@royalvanzanten.
com

Venus Farm (U) Ltd.

S .N Kapoor

Tel: 041 349062/ 0772 709894
Fax: 041 349063

E-mail: midlandgroup@africaonline.

co.ug

Victoria Flowers (U) Ltd.

Rene Bartoli

Tel: 041 320255 0712 730066
Fax: 041 321438

E-mail: victoriaflwr@one2netmail.
co.ug

Wagagai Agriom Combination
int.

Mr. Pim de Witte

Tel: 041 321222,

0712 727372, 0712 727377

Fax: 041321221

E-mail: pim@wagagai.com

Horticulture Exporters (Tanzania)

Allure Flowers LTD

Zummi A. Cardoso

Tel: 255 752 190900

E-mail: allure@allureflowers.com

Arusha Blooms Ltd
Greyson Mrema

Tel: 255 27 255 3211
Fax: 255 27 255 3212
fda@ars.bol.co.tz

Dekker Bruins (T) Ltd

Mr. Jan Huisman

Tel: 255 27 2553138 , +255 744
4583888

Cell: 255 784 458 888

Fax: 255 27 255 3116

Enza Zaden Africa

Jan Harm Beukema

Tel: 255 255 3454

Fax: 255 355 3017

E-mail: manager@enzazaden.
co.tz

Fides TZLTD

Bert Kuyper

Tel: 255 27 2553148
Cell: 255 756 44 5500
Fax: 255 27 2553126
fides@habari.co.tz

Hortanzia Ltd

Mr. Joseph Giovianazzo

Tel: 255 784 200827

Cell: 255 754 200 827

E-mail: hortanziagm@cybernet.
co.tz

Kiliflora Limited

Nick Stubbs

Tel: 255 27 255 3633
Cell: 0748 200801

Fax: 255 27 255 3827
E-mail: nick@kiliflora.com

KiliHortex Ltd

Erik Koster

Tel: 255 754 598158

E-mail: kilihortex@habari.co.tz

The important thing is G
not to stop questioning. %
Curiosity has its own
reason for existing. -

Albert Einstein

Kilimanjaro Flair Ltd

Greg Emmanuel

Tel: 255 784 392716

E-mail: greg@kilimanjaroflair.com

Manyara Estates

Mr. Leon/ Martien
Tel:2503597/ 748321542
Email: manyara@habari.co.tz

Mount Meru Flowers

Heike

Tel: 255 27 2553041

Fax: 255 27 2553179

E-mail: ht@mount-meru-flowers.

com
Multiflower Ltd

Tjerk Scheltema

Tel: 255 27 2501791
Cell: 255 784 449 707
Fax: 255 27 250 1990
info@arushacutting.com

Q-SEM Ltd

Stephan De Bock

Tel: 255 27 255 3444
Fax: 255 27 255 3319
E-mail: info@g-sem.com

Shira Flowers Ltd

Ms. Belinda Van Vuuren
Tel: 0754 295514
admin@shiraflowers.com

Serengeti Fresh

Mital Shah

Tel: 255 27 250 2129

Fax: 255 27 250 9113

E-mail: mital@serengetifresh.co.tz

Tanzania Flowers

Bas Bruin

Tel: 255 277 2553138, 255 255
3116

Cell: 255 754 508 891

Fax: 255 27 255 3116

Tengeru Flowers Ltd

Mark Colman Ngalo

Tel: 27 253834, 754 858588

Fax: 250 8092

E-mail: teflo@africaonline.co.tz
teflo@habari.co.tx




Agrochemicals Co.(Kenya)

Agro Irrigation & Pump Services
Ltd

Mr. Mahesh Halai

Tel: 020 6751028/6751083/86

Fax: 823708

Email: info@agroirrigation.com

Amiran Kenya Ltd

Mr: Wilfred Kinoti/ Moskovich

Tel: 020 824860/1/2/3 824840-9
Email: amiran@amirankenya.com

Agrichem & Tools Ltd

Mr. Shiaz Karmali/ Kalpesh

Tel: 020 82049516-7

Fax: 020 820498

Email: kalpesh@agrichemandtools.
com

Bio Medica Laboratories Ltd

Mr. Mwangi

Tel: 020 2018540/825466/8

Fax: 020 535869

Email: biomedical@wananchi.com/
biomedical@africaonline.co.ke

Bayer Cropscience

Mr. Evans

Tel: 020 8560667-69
Email: info@bayerea.com

Elgon Kenya Ltd

Mr. Kumar Santosh

Tel: 020 534410, 534810

Fax: 020 534807

Email: sales@elgonkenya.com

Farmchem Ltd

Mr. Charles Mulinge/ Muli

Tel: 020 550448/9, 552711/8

Fax: 020 551207, 652434
Email:farmchem@farmchemafrica.
com

Highchem Essentials Ltd

Mr. Nelson Gachuiri

Tel: 020 557744, 530774/83

Fax: 020 652573, 534727

Email: essentials@highchem.co.ke

Hygrotech E.A Ltd

Mr. Oscar

Tel: 050 50064/ 50500

Fax: 050 2021277

Email: seeds@hygrotech.co.ke

Juanco SPS Ltd

Mr. Mwai

Tel: 020 2088754/ 23400097
Fax: 020 2088783
Email:info@juancogroup.com

Lachlan Kenya Ltd

Angus Ker

Tel: 020 2073914-12

Fax: 020 2060260

Email: lachlan@agriculture.co.ke

Orbit Chemicals Industry Ltd.
Kaaria

Tel: 020 3506114/821646/47
Fax 020 3540021

Email: orbit@orbitchem.com

Ocean Agriculture (EA) Ltd
Trevor Shrewin

Tel: 020 6750758/43

Fax 020 2049857

Email: trevor@oceanagea.com

Orion (EA) Ltd

Mr. Naptali Mureithi/ Ruo Maina
Tel: 020 785414/ 786320

Fax: 020 786700

Email: orion@orioneastafrica.com

Osho Chemical Industries Ltd
Mr. Kennedy Okech

Tel: 020 2386253/ 533621/3
Fax: 020 531429, 650197

Email: oshochem@oshochem.
com

Sygenta (EA) Ltd

Mr. Victor Juma

Tel: 020 3228000

Fax: 020 535456, 532753
Email: kassim.owino@sygenta.
com

Twiga Chemicals Industries
Mr. Patrick Amunyunzu

Tel: 020 3942000/ 3942300
Fax: 020 3942405

Email: info@twiga-chem.com

Packaging Co.(Kenya)

Afa Pack Ltd

Mr. Aleem Fazal

Tel: 020 4451398,
3005615,2052520

Email: afapack@africaonline.
co.ke

Allpack Industries Ltd
Ms. Gachanja

Tel: 020 20512255/
22369/22604

Fax: 020 20553717
email: info@allpack.co.ke

Betatrad Kenya Ltd

Mr. Patrick Mwai

Tel: 020 8076225

Fax: 020 821329/ 2034239
Email: info@betatrad.com/
betatrad@nbnet.co.ke

Carton Manufacturers

Mr: Amish

Tel: 020 530687/8, 540844
Email: iinfo@carton.co,ke

Dilpack Kenya Ltd

Lesley Barnes

Tel: 020 821379/ 80

Fax: 020 821379

Email: info@dilpack.co.ke

Dodhia Packaging Ltd.

Mr. Raju

Tel: 020 531020, 531021,
531022

E-mail: sales@dplkenya.com

East Africa Packaging
Industries Ltd

Mr. Meshak Dwallow
Tel: 020 3955600

Fax: 3955601

Email: mod@eapi.co.ke

The Top Five Time Wasters in Our Society Today

Packaging Industries Ltd
Mr, Visram

Tel: 020 3745614

Fax: 020 3745395

Email: pacmat2002@yahoo.
com

Techpak Industries Ltd
Mr. Nelson

Tel: 020 554834/ 556125
Fax: 020 542608

Thermopack Kenya Ltd
Amit Shah/ Purity Muthama
Tel: 020 550486/7

Fax: 020 550488

Email: sales@
thermopakkenya.com

Signode Packaging

Mr. Paul

Tel:020 2135002 /3

E-mail: info@signodekenya.
co.ke

Silpack Industries Ltd.

Mr. Biren Shah

Tel: 020 350300/ 1, 552063/ 7
Fax: 020 555255/ 556239
Email: inffo@silpack.com

Statpack Industries Ltd
Ms. Violet

Tel:020 821404/5/6, 820575
Fax: 020 820877, 820277
Email: info@statpack.co.ke

Having a Vision

If a blind man can find his way, why can’t?
When you waste time, you are preventing yourself from achieving the things
you really desire.

A man clad in a turban, robe and dark
glasses sat next to me in a bus. My mind kept
ringing that perhaps he had a bomb hidden
1. Worry: in his clothes.

Endless worrying is unproductive and bad for your health. If there is “I will definitely not survive if he decides to
something worrying you, craft a plan of positive action on paper, then let it blow us up™ | thought. The bus stopped and
go. the man took his walking stick and alighted.
Curiosity got the better of me and | followed
him. As he walked, he seemed to be sure of
where he was going and was even humming.
We reached a bend but he did not miss a
step.

2. Television:
Too many of us schedule our lives around our favourite television shows. If
you really have to watch something, record it and watch it during free time.

If a blind man can find his way on a
treacherous road, then why can’t | envision
my ambition?

3. Telephone chatter:
Most of us like to call old friends and chat, but if you chat on the phone all
day long, you will hardly get anything done. Keep phone calls to a minimum

' . fd oo o -
or set a timer to go off after 15 minutes. IR LS00 of where one might

want to reach helps him or her to reach an
intended target.
4. Traffic and Commuting:

If you use public transport, read, plan your day or complete paperwork. If

you drive, listen to inspiring and informative CDs or tapes to sharpen your RS\ ohvn, but | am bound fo

be true. | am not bound to succeed, but | am

mind. bound to live by the light that | have. | must
stand with anybody that stands right, and
5. Meetings: stand with him while he is right, and part

with him when he goes wrong. -Abraham
Lincoln

If you are in charge of meetings, set time frames for them and stick to your
stated time. Also keep needless agendas out of the meeting.
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