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Nairobi, Kenya. tisapparentgoodtoglanceovertheoccurrencesofthisyeareventsevenasit
drawstoanend.Tomanyithasbeenayearofcopingwiththeeconomicmess,

I Tel: +254 020 780215, 3594 082 wherebytheyhavefoundthemselvesbacktothedrawingboardsrethinking

Cell: +254 0723 308 725 on howto cut costs, how to produce and manage more efficiently, howtosell
0736 537798 better,andhowtoprovidetheitemsindemand.Butwiththeannouncementof
E-mail: info@hortfreshjournal.com 3.5percentgrowth of USeconomyinthethird quarteroftheyearwecanonly

be optimistic that the mess will be over soon.

Issue of:
TheValentine’'sDay;aperiodwhenmostofflowersaresoldwasverylow.ltwas

followed by President Kibakiassenting to Bio-safety bill, which to someit was
I Editor a panacea to low yields while to others it was a threat to human and animal
health.
Mother'sDayonMay,thesecondmostimportantdayintheflowersalescalendar
recordedslightimprovementascomparedtoValentinewhiletheannualfield
day event saw flower farms showcase better flower varieties. Soko laMaua a
local flowers promotion event by vendors took placein Mayitwas opened by
NairobiMetropolitanMinisterNjeruGithae,whopledgedthataflowermarket
with facilities such as cold rooms would be set up within the City.
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Themonthofbudgetsawsomeofexporterssuppliesbeingzeroratedandhanded

Design & Layout a life line through tax concessions to help improve their cash flow. Duty on
I Dezine refrigeratedtracksandproductionmachinesforuseinthehorticultureindustry
were also zero-rated.

Marketing Executive Theeighthannual AfricanGrowthandOpportunity Act(AGOA)Forumwasheld
I Carol Mwaura inearly Augustanditofferedaninspirationtoaccelerategrowthinthesector.
Judith Atieno InthesamemonthandextendingtoearlySeptember,Kenyahostedthe 1stAll
AfricaHorticultureCongresswhereauniqueandregularopportunityfordeep

I Circulation and direct exchanges between the diverse partners was realized.
Elaborate Express HorticulturalCropsDevelopmentAuthoritylaunched2009-2013strategicplan
inSeptember.Throughimplementationofthisstrategicplan,stakeholderswillbe
I Publication Frequency empoweredtocreatewealthandreducepovertywhilepromotinganddeveloping
Bi-monthly avibranthorticultureindustry.FollowingcloselywasNaivashaHorticulturalfair
_ _/ which has become the East Africa region face of horticulture industryand a

paramount business fair.
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the publishers who cannot accept blame for errors or omissions. The certificationbodystatus,aneventthatwaswitnessedbytheAssistantMinisterfor
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advertsers Thefinancialcrisishasdealtablowtotheindustry,buteventhough,theyearhas

beenabeehiveofactivities.Wewishyouthebesttheremainingpartoftheyear
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Flower farmers close to getting tax breaks

meetingheldinmidSeptemberthisyear.Heaskedtheflower
exporterstofollowupwiththegovernmenttoincludethem
in SEZs policy document being prepared.

When the move succeed, the growers within the Export
Processing Zones (EPZs) thatwill convertto SEZswillmake
massivesavingsfrombeingexemptedfromover20taxesand
levies, like Value Added Tax on electricity.

“Weshouldbeaccordedspecialincentivessuchasexporttax
breaksandcompoundedtaxsystemsthatareeasytomanage,’
KenyaFlowerCouncilchiefexecutiveofficerMs.JaneNgige,
had earlier urged Agriculture PS Romano Kiome.

The sector is also asking for Ksh150 million ($1.8 million)
peryearasastabilisationand marketingfund. Growersare
owed close to Ksh1.9 billion ($23.5 million) in VAT refunds,
money that if paid will stabilise their cash flow.

KFC chairman Kabuya Mwito said the flower industry has
sofarsucceeded onits own but with stiff competitionand

lowerexportershaveunsuccessfullylobbiedforyears shrinking demand, Kenya needs to embark on specialised
to get the government includes them in Special marketing to stay afloat. “We can no longer survive on
EconomicZones (SEZs), butnow the plans seems comparativeadvantage,'hesaid,addingthatdespitethehigh
to be at an advanced stage. cost of doing business, Kenya is one country in the world

where a flower farm can be set up and run in the shortest

TradeAssistantMinisterOmingoMagarasaidthatthefact . .
time possible.

thathorticulturecreatesemploymentopportunitiesinrural

areascallsforGovernmentsupporttothesectorinorder Despitethesectorearningthecountryover40billionShillings
tostemrural-urbanmigrationandhelpalleviatepoverty. inforeignexchangelastyear,itfacesnumerouschallenges
HesaidtheseduringKenyaFlowerCouncilannualgeneral likepoorroadsandinsecurityintheflowergrowingregions.

Hot Exporting Tips

Do adequate preparation and carry out market
research. Half of the research can be done at
home by using secondary data available from
trade libraries, other companies, company
contacts, surfing the web, etc. The information
gathered will very muchinfluence the quality of
the company’s export plan.

«  Analyse the market. Visit target market and
discusswithpeopletounderstandthe market. If
youaretouseagentsanddistributors,selectthem
fromaknowledgepointofviewafterhavingmet
them and done due diligence, etc.

«  Adapt your product or service to suit market
conditions. Consumer products cannot escape
thisfundamentalrequirement.Oftentheexporter
will have to adapt to sizes, packaging, labelling, standards, etc

«  Commitenough time and allocate adequate resources to exploit export markets. Is the management team committed to
exporting? Exports should not be a part-time or fringe activity, but should be part of the company’s mainstream business.

«  Donotneglect/putexportmarketinginsecondplace.Havingsomeonewithinthecompanywhospeaksthelanguageofthe
target market is a big asset. Export managers should be able to communicate in at least two business languages

«  Startnearerhome.Thisis good advice for starters (inexperienced exporters). Neighbouring markets are easier to visitand

business practices are similar in many respects. :
ﬁﬁmﬁn&ﬁ]}n@!w?l iember-December2009 e



KHaving anfadvertithat=

When advertising in a
journal, your advert should
look and feel professional.
Use strong text and
eye-catching graphics

to focus the reader on
what sets your product

or service apart from the
competition - your Unique
Selling Proposition (USP).
The message should get
across effectively.

heheadlineisthemostimportant
T partofanyprintadvertisement.

It mustinspire action. Itis what
willconvincethereadertoread more.
Takeyourtimeandgetitright.Experts
saysthatifyouspend10hourscreating
anad,9ofthosehoursshould beused
creating the headline.

Headlines should either convey an
idea, or intrigue the reader to learn
more. Ifyour headlineisin the form of
a question...ARE YOU UNDERPAID?...
make sure thatthe answer will always
be YES!!
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ook & feel

professional

When possible, use color. The response
rate to color ads is significantly higher
than that for black & white.

The length of your ad text should be
appropriatetoyourproductormessage.
Longadtextlooksinformative,and may
beusefulfortechnicalproducts.Shorttext
leaves plenty ofroomforgraphicsandis
aquickerread; useitifyou're puttingan
image.

Keep your message concise. You can't
expect a reader to spend a lot of time
with your advert. Keep it simple. Stress
benefits.Emphasizeyouruniqueselling
proposition.Don'tbeataroundthebush
or be too cute. Get to the point. And be
verycarefulwithhumor.Noteveryreader
will get your joke.

Don'tusecomplicatedlanguageorjargon.
To prevent yourself from slipping into
the jargon habit, think of this...if you're
advertisinginajournalwithacirculation
0f10,000,andjust5%ofthereadersdon’t
understandawordinyouradvert;you've
alienated 500 potential customers.

Your ad should talk to your potential
customer, so don't forget about them.
Use “you” instead of “we” in your text.
Think about what specific needs you
fulfillforthem.Inaddition,manyexperts
recommendthatyouthinkofyouradvert
asspeakingtoyourpotentialcustomers
“oneatatime.Inotherwords,theadvert
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should inspire the reader on a personal
level.

Remember the call to action. What do
you want the reader to do once he/she
finishesreadingtheadvert?Don‘tletthem
guess...spellitout-Write or callformore
information; Comeinforafreetraining;
Comeintoday,SaleendsSaturday.Think
of this as how you close the sale.

Stronggraphicsmakeastrongstatement.
Keep them focused on your message.
Someadexpertsrecommendadvertisers
followthe“ruleofthirds”-onethird ofan
adshouldbeagraphicelement,onethird
should be text, and one third should be
white space (no copy, no graphic).

Too much in your ad makes it look too
busy.Youwillappearunfocused.Readers
willavoid your message.Very often, less
is more.

Keep the look of your ads consistent. If
you change the text on a regular basis,
don’tchangethelook.Youcancreatean
effectiveimage by providing continuity
and consistency to the reader.

Whateveryoudo,don’tletyouradslook
like your competitors’ads. You need to
create a distinct personality for your
company. If your ad looks like one from
yourcompetitor,whosead doyouthink
the reader will think he/she is reading?



Tunnels for Growing Vegetables

StructuresapprovedbytheengineersofthelsraeliMinistry
of Agriculture. General Properties

. Sizes 10x20 200sgm ,10x30 300sgm or 8x30 240
sgqm

+  Tunnel design is of economic green house

«  Alltunnelcomponentsareprefabricatedandcompletely
galvanized. Thereisno needforsolderingin orderto
assemble the tunnel.

«  Each tunnel module is composed of a series of 6
arches,interconnectedbymeansofavertexpipeand
1 line of pips 1”around the tunnel perimeter.

«  Thewidth ofeach openingis 10.0 meters AMD 8.0,
and the overall length is: 15 or 20 or 30 meters.

+  Theheightatthevertexis4.0meters: thisenablesa
largervolumeofairsoastoachievegreaterthermal
inertia (prevent drastic temperature changes) and
better ventilation.

+  Thewindow, whoseheightis 1.80 meters, provides
excellentventilationandiscoveredbyaninsect-proof
screenwithameshof25X50threadspersquareinch
(50 mesh)

+  Thetunnel design is certified by the construction
Engineertowithstandwindgustsupto50KPH,crop
load 7.5 kg/sgm (per meter).

aroand level

%

Structure Materials

. Galvanized steel arches: 1.25" thickness 1.5 mm.

. Auxiliarysupportsofgalvanizedsteelpipes:diameter
1"thickness 1.5 mm.

. OnelinesofSupportsaroundthestructureperimeter
of 1”thickness 1.5 mm galvanized.

. EntryandexitpolesofC-profile80/40forsupporting

the facades.
. Cables 5 mm for supports at the side.
. Galvanized bolts.

-, S
-l —

Covering Solarig and Anti-insect Net

. Solarig for roof - UV 140 SUNSELECTOR with the
followingproperties:anti-dust,anti-dripping,diffusionof
75%, three-year guarantee against UV radiation.

. Anti-insect Net with mesh of 25X50 wires per square
inch(50mesh)inthesidewindows,andinthefront,five-
year guarantee against UV radiation.

a4

EXTEND YOUR

GROWING,, ;
SEASON' &

PORTABLE GREENHOUSE A /g

AGROTUNNEL INTERNATIONAL
Green House Solution with support system

Fridah Kitchen Garden
5x10=50 Sgm / 6x6=36 Sqm

- -

Geninius Ventilation Green house (Hot Area)
8x30=240 / 10x20=200 Sqm

WE OFFER DRIP IRRIGATION
SYSTEM FOR OPEN AND
GREEN HOUSE

Economical Energy Saving (Cold Area)
8 X 30-240 Sqm / 10 x 20=200 Sqm
- iy

i VL dhe Vo™ BRELE L L
FOR QUOTATION AND TRADE DISCOUNT CONTACT

AGROTUNNEL INTERNATIONAL
Auto Village Care Opposite Uhuru Gardens, Langata Shopping Centre
Tel: 020-2012626 0733 520 083 0722 360 311, 0720 560 727
Email:agrotunnel@gmail.com Web: www.agrotunnel.com
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ANSA... the answer to Getting
Fresh Food on-your Table

Ansa Horticultural Contractors is a fresh produce grower and exporter that gives
a brand to the freshness of Kenyan produce. They strictly control freshness and
product quality throughout - during cultivation, harvesting, transportation, storage,

processing and distribution up to the superstore’s shelves.

advanced technology in food handling

techniques.Theyhavedevelopednewproduct
linesandexplored untapped potential withinthe
freshproduceindustry,creatinganicheforitselfin
fresh produce exporting business.

T he company has invested in cooling and

They work in collaboration with the farmers,
throughprovidinginputsandalltechnicalsupport
guaranteeinggrowthofsuperior,qualityproduce.

Appropriate pricing and on-time deliveries have
helpedthecompanytostayaheadofcompetition.
Constantcommunication,strictqualitycontroland
analysisandcontinuousreviewoftheirproductshave
resultedinlongtermcustomersevenattimewhen
thebusinessislow.Theirexperienceinproduction,
marketinganddistributionhascontinuallyenabled
themtoofferastrongandexpandingpartnership
with their clients.

They market their products under three broad
categories;Asianvegetables(Karella,Greenchillies,
Okra, Dudhi, Valoor, Raw Mango, Ravaya, Curry
leaves, Saragwa, Raw Papaya, Guwar, Scotch
Bonnet),Fruits(Passionfruits,Mangoes,Avocadoes,
Bananas,Pineaples)andVegetablessuchasMange
tout(snowpeas),Haricotverts(fineandextrafine),
Sugar snaps and Garden peas among others.

From the farms the products are labeled as ANSA brand
deliveries,packagedinaccordancetocustomers'requirements
usingstrong,attractiverecyclablematerialsatthecompany’s
premisesatNairobi,offNorth AirportRoadjustbehindtheSDV
Transamibuilding,beforebeingairliftedtoEuropeanandAsian
market.

Originating from Africa, the firm manager Mr. Kang'ethe
says their products face high freight charges amongst strict
and unbalanced trade regimens, which he wished that the
government would come up and regulate.

Tomeetthe marketrequirements, AnsaHorticultural Ltd has
implemented all the requisite food safety standards and has
received certification from GlobalGAP, HACCP and BRC.They
arecurrentlyworkingwiththePesticides|nitiativeProgramand
theCommitteeforthepromotionof ACPHorticulturalexports
PIP/COLEACP in strengthening their competitiveness. The
company is also a member of the Fresh Produce Exporters
Association of Kenya.

Concerningproperenvironmentalmaintenance,andquality
assuranceinthegrowingofhorticulturalcrops,Mr.Kang'ethe
saidthattheyalwayshaveatechnicalteamonthegroundsthat
ensure proper chemical applications.

TheirvisionistobealeadingproducerandexporterofKenya's
finestproduceatcompetitivepricesinstrictcompliancewithall
the requisite food safety standards




Thermopak Lid.

Funzi Rd, off Enterprise Rd Industrial Area, Nairobi, Kenya BRCAOP
Tel: +254-020-550486 / 7 Fax: +254-020-550488 / 650983 BUREAU VERITAS
Cell: 0722![1?31 207?37 E-mail: salesOthermupakkenya com [

anu facturers of

biodegrada

¢ Punnets for Horticulture Industry |

¢ Packaging cups for water, juice, ice cream,
yoghurt etc. |

® Disposable Glasses for juice, water etc.

¢ Disposable Plates and bowls

¢ Packaging for bakery, fish etc

e Containers with lids

¢ Sandwich wedges & Egg trays

® Planting Seed Trays and Propagation Pots




recently officially launched the
certification body status at a city
hotel, an event that was witnessed
by the Assistant Minister for

Trade, Hon. Omin ara.

Global recognition

During the colourful occasion that was
attendedbyotherindustryplayersincluding
its members and key stakeholders the CEO,
Mrs. Jane Ngige informed the participants
thattheattainmentofthecertificationbody
(CB)statusoftheCouncilinvolvedathrough
audit by the South African Accrediting
Authority (SANAS).

The KFC CEO pointed out that the
accreditation meant that the Council had
met the set minimum requirements of

a certification body and thus it has the
credibility to conduct third party audits on
cutflowersandornamentalsagainsttheKFC
bench marked Code of Practice (COP) to
Global GAP standards.Thisimplies that KFC
has an equivalent status and credibility like
anyothercertificationbodyworldwide,asper
ISO Guide 65.

The achievement makes the council to

be among the first few local organizations
to achieve the certification body status.
Indeed, it is the only local CB of its kind
that has the mandate to certify flowers

Q Y [orttecsls
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KFC Achieves Certification:
Body Status

The Kenya Flower Council (KFC)

and ornamentals against
the above mentioned
standard. This means that
organizations intending to
be carriedagainstthesame
will thus reduce the huge
cost expenses incurred to
getexpertsofotherexternal
certification bodies from
outside the country.

Hon. Omingo Magara
commended the flower
industry for what it
contributestothenationaleconomy.Hesingled outthecurbingofurbanrural
migration and source of employment the industry contribute to.

However he challenged the council to evaluate whether it has unleashed its
full potentialand has touchedthe”real nerves”in ordertotap the benefitsand
support it could receive from the Government.

Certification versus Accreditation:
What's the difference?

Simplyput,certificationreferstothedocumentedandobjectiveevidencethatan
organization’squalitymanagementsystemmeetstherequirementsofaparticular
standard.Forinstance, oncean organization, e.g.aflowerfarmis subjected to
anaudited byaCB,itwillhavetomeetthe minimumrequirementsofthegiven
standardbeforeitiscertified.Thus,if successful,itachievescertification,which
isvalidforaprescribedperiod.Atagiveninterval,surveillanceauditsareusually
donetomaintainthecertification.Thereafter,are-certificationprocessisdone.
Thustheorganizationsthatconductthirdpartyauditswithaviewtoensurethat
theymeetthesetcriteriainagivenstandardarethusreferredtoascertification
bodies.
Accreditationontheotherhandimpliesthatanorganizationhasbeenexternally
assedandfoundtohaverecognizedcompetencetoconductauditsonprescribed
standards.Thismeansthatforanorganizationtobeacertificationbody,ithasto
undergo arigorous audit on its management system to be endorsed as a CB.
Locally,TheKenyaAccreditationService(KENAS)istheonlyaccreditationbody.
However, SANAS from South Africa and UKAS from UK are other examples of
accreditation bodies.

Source: Muraguri Julius Author of ISO 9000 Secret: Unlocking World Markets
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weighbridges.
@ Repair of all type of scales
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Mechanical Mechanical Electrical FIDTBI accessories
platform scale platform scale platform scale
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Electronic M g :
) TableTop scale  Ejgctronic echanica
Mechanical i Top pan scale .
capacity 30kgs ; pp & @
Hanging scale pactly SPKGS  Hanging Scale oo 45kgs Ring-road-Westlands .
capacity 100kgs capacity 100kgs ox 20546 -00200 Nairobi
Lunga Lunga Road P.O Box 17354-00510 Nairobi Email: gac hu]"ueh.l @yahoo.com
Industrial Area Tel: 556843/ 552697 Fax: 552697
NHIF bulding Mobile: 0724 607557 020 3512001
Mogadishu Road Email:scalesgrand@yahoo.com We deliver anywhere within Nairobi and its environs

Land Matters Ltd

Agents forRelab Den Haan
*Nutrientanalysis
*Pathogen Analysis
«Consultancy
*Sample sending service

Equipment Solutionsfor...
Water Storage
Irrigation & Fertigation
Propagation
Packhouses
Internal Transport
Agronomic Equipment

Land Matters Ltd
P.0.Box 63308, NAIROBI 00619, KENYA
Tel & Fax: +254 (020) 8560735, 8560737
Mobile: +254 (0722) 204173
E-mail: Iml@africaonline.co.ke




elatively few African countries
R have an average annual rainfall

exceeding 1,000 mm. More
countries receive an average annual
rainfall below 500 mm, and are thus
considered to be dry lands. However,
despite a history of drought and floods,
rainwaterhasthepotentialtosupplysafe
waterandenhancefoodsecuritythrough
effective rain-fed agriculture.

Many Kenyans living in Central and
Western provinces may not realise that
theirannualrainfallis,infact, prettymuch
thesameasthewettestpartsofthe UKor
Ireland, areas of the world with no water
shortfall. The difference is that there, it
rains on many days a year whereas in
Kenyatheraincomesintwogreatdollops
each year, and most just runs into the
ground or down the rivers and into the

ocean. -
#F. i -

Everseenwaterrunsoffafterarainfalland - —

wonderedwhydoesn‘tsomeoneharvest

» Cylindrical Storage Tanks » Horizontal Septic Tanks
» Rectangular Loft Tanks
» Underground Spherical Tanks 3 Nestable Tanks

WATER STORAGE SOLUTIONS

LTy

DESIGN

TOPTANK

Manufactured and sold by Tile and Carpet Centre
Also Available at Leading Hardware Stores
Country Wide

Nairobi T 254 20 39390
[ 133657000 F 0722 27000

info@toptanks.net | www.toptanks.net

@
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this stuff? If you weigh the cost and risk of drilling a well against
thecostofarainwater-harvestingsystem,itseemsobviousworthy
to harvest the rainfall and use the water when it is not raining.
Rainwater collection is any method that brings and unitesintoa
body or unit of rainwater in an organized fashion.

Traditionally, collection of rainwater for drinking, livestock and
domestic use is an established practice in Africa. However,
techniques used have become inadequate due to population
growthandreducedrainfall. Newmethodsofrainwaterharvesting
aretakingroot;forexample,roofcatchmentandcollectionintanks
areparticularlypopular.Plasticorconcretetanksarepreferredover
metal tanks, as the latter corrode.

There is growing acknowledgement of the value of rainwater
harvesting in rural areas. In Kenya, for example, road runoff
catchment, water and farm ponds, sand and sub-surface dams,
andconservationtillagearebeingadoptedtoincreaseagricultural
production.

Withtheuseofappropriatetechnologies,rainwatercouldplayabigger
roleinirrigationandcombatingtheeffectsofdrought.Investment
inresearchanddevelopmenttoproducenewirrigationsystemsthat
usewatereffectivelyshouldbeencouraged.Widespreadadoption
oflow-costtubeirrigationcancontributetopovertyalleviationand
improve food security and protect against famine.

The rains as predicted by the Meteorological Department have
finally started falling. The question that begs asking is this: “Are
we ready to harvest any of the rain water, or we'll letitall drain to
theoceans, carryingwithitall ourtopsoil?”Learn, liveanddo the
needful, harvest rain water and this water shortage problem will
besolvedeasily,insteadofexpectingthatsomeoneelsewillfixthe
problems for us.
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Horizontal Axial Split Case Single Stage
Pumps - Type UP/UPL/IUPHIUP(T)

Horizontal Multi stage
Pumps -
Type RKB /| RKBV

Vertical Multi stage
Pumps - Inline - IL

Monobloc pumps
KDS 10/30

Solid Handling Pumps
~Type SHS/SHM

Solid handling Irrigation/industrial pump
self prining - SP DB type

Kirloskar (K) LTD

Off Dunga RD, Industrial Area
P. 0. Box 60061 - 00200 Nairobi
Tel: +254 020 536632/3/4/5
. Fax: +254 020 533390 &
‘Email: kkl@kirloskar.co.ke, rspaﬂl@kmnska;.gg.gﬁ!.
website: www.kirloskear.com
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A new transportation approach
is being considered by Ethiopia
horticulture producers and
exporters. Messina Line of Italy
and Mersk Line of Denmark
are working out a deal with
exporters to give them
refrigerated container service
for shipping their products.
This alternative when fully
successful will relieve exporters
from using the costly air freight

at a time when global crisis is

beating.

Thenewproductisaspecialplasticbagthatworksbyremovingethylenegas,which
isreleasedbymostfruitsandvegetablesafterharvest;theexposuretothisverygas
accelerates aging and ultimate deterioration.

Thenewbagsuseanorganicmineraltoremoveethylenegasandprolongthelife
andfreshnessoftheproduce.Thebagsalsohaveporesthroughwhichthedamaged
gases produced by the fresh produce escapes.

Thetechnologywillallowexporterstokeep theflowersand vegetablesfreshfor
up to 21 days, enabling them to use cheaper transport by sea thereby cutting
transportation costby40percentormore,afteraddingthe0.70dollarcents cost
oftheplasticbag.Theexporterspay 1.85dollars perkilogram offlowersusingair
transport. lan Fairlie, Maersk’s Area Manager for Sub Saharan Africa was quoted
saying“Thiswillenabletheexporterstoreducetransportationcostsbyshortening
the chain between the producers and final destinations,’

Duetotheexpense ofairfreightandits high carbon emissions, many
countries are now choosing refrigerated marinetransport. Currently,
SouthAmericancountriessuchasEcuadorandCostaRicaareregularly
sendingcontainersofflowersandfoliagetotheUSmarketthroughsea
freight. South Africa and Israel also export these products to Europe
using reefer ships with temperature controlled facilities. Mersk had
alreadymadeatrialvoyagefromDjiboutiandRotterdamcarryingfrozen
strawberries.

EthiopianHorticulture Producersand Exporters Association (EHPEA)
President Mr.Tsegaye Abebe said they will first use the marine freight
totransportfruitsandvegetables,andthentheywillcometotheflower
shipments. He however said it is too early to comment on the future
arrangement as they are still on planning.]

Theplasticbagscanbeusedforeventheverysensitiveflowerstypesand
thelongtripwillnotaffectthequality.Tsegayenotedthatenvironment
friendly customers would appreciate the new product.

Hmﬁf@ﬁbjwmﬂ
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MBOGA TUU, HOME OF VEG

In many countries

of developing world,
vegetables which are more
nutritious than modern
foods are neglected.

Asian and some European
countries have realized
the gold in consuming
vegetables to a point that
they value them more than
meat.

Mboga Tuu, a limited company is well
specialized in growing and exporting of
vegetables such as Augergies, Chillis,
Karella,Okra,Valoor,Papdi,Patra,Gunda,
Dudhi,Frenchbeans,Eggplantandmany
more food products. They have been
in this business for more than 40 years
havingstartedundertradenameVegAir
whichlaterchangedtoMbogaTuultdin
the year 1987.

@
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They have five farms, the largest being
in Yatta covering an area of 200 acres,
90acresbeingundervegetablesand 90
acres under forest while the remaining
areaisoccupied bydams, buildingsand
roads.The otherthreefarmsarelocated
at Isinya while the fifth one which they
have recently acquired is at Kitengela.
Thecompanyhasitsownpackhousefully
equipped with cold store and packing
machines.

The name Mbogais a Kiswahili word for
vegetables whiletuuisastressingword
whichmeansinplenty.Whencombined
the name Mboga Tuu will literally mean
vegetables in plenty. The 75 acres land
at Kitengela is all planted with several
vegetables and each year they export a
bignumberofvegetables,asituationthat
matches their name.

Their markets are mainly United
Kingdom- London & Manchester,
Norway- Oslo, Germany- Frankfurt and
Belgium- Brussels. At the moment they
areexportingover100tonnesamonthto
United Kingdom and Norway.
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Chilli and Eggplant

Mboga Tuu grows three types of chillis
peppers;thelongchillis,theshortchillis
(bullet), thin hot chillis and different
typesofeggplantssuchasblackbeauty.
Their crops are propagated from seeds
by Naivasha Longonot farm. The crops
take four weeks in nursery; they are
transplantedandwithineightweeksthe
harvesting begins which goes on to 36-
42weeks.Ahectareofchillisproduceson
average 35 tonnes.

Thespacingofeggplantdiffersfromthat
ofchillis,withchillisbeingspaced30”x40”
andeggplantbeingspaced60x60inches
since they grow into a big bush, knee
height high.

According to Mr. Agawo, Mboga Tuu
GeneralManagerthediseasescommon
withthetwoarepowderymildew,bacteria
wiltandverticilliumwilt.Bacteriawiltand
verticillium wilt are controlled by crop
rotationwhichisdoneaftertwoseasons,
whilepowderymildewiscontrolledbyuse
ofchemicalswhicharereadilyavailableat
agro-chemicals.Redspidermitesarethe
mostcommon pests of eggplants while
thrips are common for chillis.




Generally both crops are heavy feeders
anddependingonthesoilmoisturelevel
theyrequirewateringrangingbetween15
to 30cm cubes per hectare per day. The
hotweatherconditionfavoursthecrops
as it enhances fast growth.

Currently, at Kitengela farm they have
plantedbiggerleavedeggplantswithan
aim of getting bigger sized fruitsand an
increase in production, said Mr. Agawo.

To manage the soil, they grow other
crops such as runners beans, brocholi,
baby corns and French beans which
aredifferent crop family from chillisand

eggplant.

The ethnic line determines the crops they grow with their
main target being the Asian market where the demand is
inexhaustible.

In conclusion, Mr. Agawo said that their future plans are to
advance in their area of specialization and acquiring more
market mainly the international supermarkets.
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Bio-organic Stimulant Sea Weed Extract

Ecofriendly and organic storehouse of naturally
occurring substances for stress management and increased yields

&

Wokozim® in early crop stage: Target Soil, Seedling or Young plant
ljfl?rimer - Wokozim® granular

« Early germination «Vigorous seedling growth
» More root mass + Optimum nutrient uptake
» Increased soil microbial activity « Better foliage

Wokozim"® in established stage
Foliar application-Target Foliage/Buds & Fruiting bodies/Fruits

The Activator- Wokozim® Liquid

» Healthier plant « Profuse branching/ tillering
« Greater flower/fruit retention + Enhanced immune system
» Optimum input uptake « Increased production

OSHO CHEMICAL INDUSTRIES LTD. Quality at an
P. 0. Box 49916 GPO 00100 Nairobi Kenya Tel: 533621/3, 532939/40, 531428, 650195/6 Customer care: +254 726 B0 480, affordable price!
+254 733 B0 480, Fax: 650197, 531429 Email: oshocherm@oshochem.com  Website: www.oshochem.com [



Many have been asking whether there are ways to protect their
businessesfromthisongoingcrisis.Therealsolutionstothecredit
crunchwillhavetobefoundwheretheproblembegan.Thecapacity
of national (local) financial institutions to resolve this is severely
inadequate.Theprotectionthatexporterscanhavewilllargelycome
fromtheirown prudentwaysthanfromgovernmentguaranteesor
assurances of the national financial institutions.

Some of Prudent ways to protect ourselves from the crisis are:

«  Anticipatemanyrisksandhedgethebusinessesagainstthem.
Thesemayrangefrompaymentfailures,shipmentrisksand
fraud practices.One mayfairly argue thathedgingfinance
is also affected by the crunch. But it is also not true that all
insurance companies have closed all the windows.

+  Noteverybusinessopportunityisadealinthesetimes.This
callsforwellinformedbusinessdecisionsthatareadequately
mirrored against the markets.

«  Belessinclinedtowards Open Account Forms of payment.
Formsthathavestrongerinbuiltmechanismsofguaranteeing
paymentsareimportantduringthesecrisistimes.Lettersof
credit are an example.

«  Seekfor business opportunities in low cost and less risky
markets.COMESAisexpandingforexampleandtherisksare
muchlesscomparedtodistantandcomplexmarketsofthe
EU and Americas.

+  Be better negotiators; cause your business partners to
appreciatethecircumstancesandtogethermanagethesupply

or contract relationship.

. Go for contractual terms that reduce the level of risk.

«  Segmentmarketsandoperateinnicheswhereyouareak’ .~

.-'".

to build or posses some degree of bargaining po*<

+  On credit, the alternatives aren't many. However credit
guaranteesextendedtofinanciallyviableborrowers(exporters
in this case) with good collateral is an option.

«  Reviewyourcoststructures with aview of cutting/
reducing the cost of doing business.

«  Thecreditcrunchistwintoglobalfood shortage. A
discerningexportercandiversifytomoblisingfood
production,processingandtradetomarkets,where
demand for food is projected to be vibrant for a
while.

Inconclusion,thesearenotcostfreeoptions.Howeverthe
costofoperatingbusinessasusualmightbefarmuchhigher
and catastrophic.

Authored By: Naturinda Ben, Deputy Executive Director,
UEPB
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The Moby Dick Flower

growing for

Factors to be considered

@

Season timing

Quantity

Quality

Market availability/Market information
Distance to the airport,
Abilitytoascertainthelikelytobe FOB perstem.
Value addition.
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Season timing

Thecropshouldbetimedinthesensethatthesowing
shouldbedonesothattheproductiontimeshould
bewhenthepricesarehigh.Oneaspectofdoingitis
bycheckingthepreviouspricesforoneyeari.e.from
week 110 52.This will show one what time tocome
themarket.Manyatimestrialsforgrowingshouldbe
donebeforegoingcommercialasthiswillenableone
toknowtheexactgrowingperiodofthecropandthis
differs from place to place.

For many small scale farmers who lack enough
knowledge doamistake onthisaspecthencethey
end up making huge losses.

Quantity

For one to achieve the economies of scale then
thereis need to have reasonable quantity of stems
(exportable),thusfarmersofMobyshouldalsoputit
consideration, | will puta minimum of about 6000-
7000 stems per week export reasonable. With this
even if the prices are under pressure the farmer is
likely to make some money.

Areatobe planted, spacingand pinching practices
are the aspects to bring about quantities. Wider
spacingshouldbediscouragedasthisleadstoarea
wastingaswellproducingverythickstemswhichin
any case are heavy hence one ends up paying alot
offreightchargesandinfactitwillaffectthepacking
rate i.e. few stems will fill the box.

Market availability /market information

It very necessary to know the trends of the market
andthemarketrequirementrightbefore planting,
the variety and quality required by the should be
the driving force for the grower. Most farmers lack
theaccessofthemarketthereforetheyshouldtryas
muchaspossibletoliasewiththeirmarketingagents
sothattheycangettheinformation.Thisisnoteasy
thereforeifnecessaryadvicefromexperiencedpeople
is required.

Most farmers rely on agents who consolidate the
flowers and afterwards ship them, take their share
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Area to be planted, spacing and
pinching practices are the aspects

to bring about quantities. Wider
spacing should be discouraged as
this leads to area wasting as well
producing very thick stems which
in any case are heavy hence one
ends up paying a lot of freight
charges and infact it will affect the
packing rate

and the proceeds given to the farmer, | would suggest that
the business to be done in a win win situation where all the
informationshouldbesharedwithallpartiesi.e.thegrowerand
the agent.

Themathematicalaspect/abilitytoascertainthelikely FOB price

per a stem

- AslImentioned earlieritis very crucial for the farmer to carry
outsomecalculationssoastoknowthelikelyrevenueforthe
crop,thisshouldbedonebasedonsomefactorsi.e.theprevious
year weekly statistics of the price factoring in the other costs
e.g.roadtransport,packaging,airfreight,commissionofhis/her
marketingagentplusallothercostsincurredatthemarketing
point.

Atthispointifmyreaderiskeenlyfollowingthenhe/shecanagree
with me that the grower needs a lot of information, some of the
information may include the following:

1. Incase hiring a vehicle for transport from the farm to airport,
whatisthecostofTransport?Howmanyboxescanthevehicle
carry?Isthefarmerabletofillthevehicletoitscapacity? Having
theseinformationwillenablethefarmertoestablishthecostof
transport per stem.

2. What is the weight in kilos per box and what is the proper
packingrateperbox?-thiswillenablethefarmerestablishthe
airfreightcostperstempersize-thiseventuallywillenablehim
to know the most profitable size to ship



Example

Size Packing Weight Weight per CIF price  Sales

rate per box stem per stem
70cm 150 stems  15kgs  0.1kg 0.17 Euros  25.5 Eur
60cm  200stems 14kgs 0.07 kg 0.16 Euros  32.0 Eur.

Fromtheaboveexampleimaginetheairfreightperkgis1.00
Eurothenallotherfactorsheldconstantitwillbeeconomical
to ship size 60 cm i.e.

For size 70 cm ---—-- Sales less airfreight (25.5-15) = 10.5
Euros

For size 60cm-------- Sales less airfreight (32.0-14) = 18.0
Euros

In this case the farmer will be advised to downsize size 70
cm to size 60 cm.

3. Thefarmeralsoneedsmarketinformationssome markets
deductlesscommissionsand other charges so the farmer
shouldgothecosteffectivemarketswheretransparencyis
the subject of the business

Information on payment terms of each market is also very
necessaryandwehavesomemarketscalleddirectmarketshence
thefarmeralsoneedstoknowtheadvantagesofthemcompared
to others.

Generallyspeakinglmustmentionthatmarketingandmarketin
formationsisveryverycrucialforthesuccessoftheanybusiness
anditshouldbenotedthatthereisverygoodreturnsfromflowers
if all the factors are well addressed.

Distance to the airport

- Thisisnota limiting factor as fars as the grower can meet
thequantitiesand qualityand solongastheplaceisfertile
enoughforthecroptogrow,regardingthesamelwantyou
myreadertocomparetwofarmersoneaMr.Kilonzogrowing
hisflowersinMachakosonirrigationandaMr.Ogegagrowing
his flowers in Kisii.

- Kilonzo is likely to incur more expenses on the growing
aspectforirrigation purposesandabitlessfortransportto
the airport.

- Ogegamaynotspendevenasingecentforirrigationbuthe
islikelytospendmoreontransportwhenthecropisready.

- These two spending aspects are not supposed to deter
anyonefromgoingintoitaslongasproperinformationis
gathered first.

Value addition

Thisisaveryimportantaspectespeciallyintheflowersindustry,
Iwilldeeplydiscussaboutitonthe nextissueandthisgoingto
bringinsometypesselectionof morethanonetypeofaflower.

Low-technologyplasticgreenhousesalsocalledHigh
tunnels may not give you more hours in a day but
theywill giveyoumonths ofextrahoursinagrowing
season.Neitherrain,sleetnorsnowshall preventyou
from tending your appointed ground.

Buying fresh local tomatoes in all seasons and
cultivatingspinachandotherleafygreensyear-round
could becomeareality if farmers adopthigh tunnels
low-cost, low-tech, high-qualityandhigh-yieldplastic
technology.

Hightunnelscanbeusedasasideenterprisetoalarger
farm operation, or you could start a large operation
using four to six commercial-size high tunnels. They
can be used for tomatoes or specialty crops, or for
organic farming.They can even be used to put small
fruit trees such as figs inside the structures.

High tunnels are single-car garage-size structures
coveredwithclearplasticsheetingtomanipulatesoil
andairtemperaturesusingtheenergyofthesun.The
structuresarebuiltbystretchingplasticsheetingovera
tubularframe.Threeseparatesheetsofplasticformthe
roofandsidewallsofthetunnel.Farmerscanraisethe
sidewallstoventilatethestructure.Theendwallsare
constructedsotheone-piecesectionhasadoorway,but
italsoisdesignedsothattwopeoplecanliftthesection
andplacesupportpolesunderitsothatatractorwith
attachments can be used inside.

As temperatures drop, farmers can use other plastic
technologiesinsidethestructuresuchaslowtunnels
(smallplastic-covered frames shaped like aQuonset
hut), floating row covers made from various plastic
polymers, and thermal covers, which use reflective
surfaces to trap heat around the plants at night.

The high tunnel reduces your work, increases your
harvest,helpsyoubeatoutyourcompetition,andgives
you the time to enjoy the work you love. While the
high tunnel can be a boon to a large producer, itis a
Godsend for the farmers market grower.

Howttreshm
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Conquering Global warming
through Sustainability

The Greenhouse effect

6 Some of the infrared
radiation passes

through the clear

atmosphere,
Incoming solar radiation:
343 Watt par m*

5 Some of the infrared radiation is
absorbed and re-amitted by the
greenhouse gas molecules. The

direct effect is the warming of the
earth’s surface and the troposphare.

Surface gains more heat and
infrared radiation is emitted again

4 Solar energy is absorbed by the
.,.andhmnwmdimuhmm

nlth;l surface and warms it...
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Sources: Okanagan university collepe in Canada, Depariment ol geography, Univarsity of Oxford, school of geopraphy, United States Envirenmantal Protection Agancy (EPA),
‘Washington; Climate change 1995, The science of cimate change, contribution of working group 1 1o the second assessment report of the Intengovemmental panel on cimale changs,

UNEFP and WO, Cambridge unhwrsity press, 1996

The activities of mankind have
elevated the levels of greenhouse
gases in the atmosphere. These
greenhouse gases have led to
warming of the planet. The main
greenhouse gas is carbon dioxide.

Carbondioxideistermedasgreenhouse
gas.Thismeansthatitabsorbslongwave
radiationmoreefficientlythanshortwave
radiation.Shortwavelengthspredominate
insunlightandpenetratetheatmosphere
warmingtheEarth.TheEarththenreturns
longwaveradiation.Thislongwaveenergy
isabsorbedbygreenhousegasessuchas
carbondixoidewhich,inturn,radiatepart
oftheenergy(inlongwavelengths)backto
the Earth so warming it.

In the last 50 years, the atmospheric
concentration of carbon dioxide has
increasedby30%overpre-industriallevels.
Themainreasonsforthiscarbondioxide
enrichment have been the burning of
fossilfuelsandtheclearingofvegetation
fromlandparticularlytropicalforests.This
is resulting in phenomena such as:
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«Changes in climate and rainfall pattern.
+ Changes in ecosystem composition.

- More extreme weather.
«Increasingseverityofurbanheatislands'

Scientific projected climatic changes for
Africa suggest a future of increasingly
scarce water, falling agricultural yields,
encroaching deserts, sea level rise and
coastalerosion,andglaciermelt. Already
we can see a lot of changes in weather
patterns that fit to the predictions.

In1997 after rigorous negotiations, the
world came up with the Kyoto Protocol,
which laid down binding targets for
reducinggreenhousegasemissions.This
treaty endsin 2012 and thatis whyworld
leaders will be meeting in Copenhagen
in December for the UN climate change
conferencethatisexpectedtonegotiatea
new treaty to replace the former.

TheconceptofSustainabledevelopmentis
aphilosophicalstanceoridealsolutionto
globalwarming.ltisbaseduponourlooking
back at the damage that our interaction
with the environment has caused and a
strivingforwardtoensurethatouractions
todaydonotadverselyaffecttheworldfor
generations to come.
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It has to be accepted that protection of
the environment must go hand in hand
with allowing both society and business
tosupportitselfanddevelop.Ifprotection
of the environment ignores society and
business, then society and business will
ultimatelyexcludeenvironmentalconcerns.

An integral part of the drive for good
sustainable practice, particularly in the
commercialsector,isaccountabilityforthe
production of the major greenhouse gas
responsible for global warming- carbon
dioxide.

Goodsustainablepracticeinitselfcanonly
reducethe production of carbon dioxide.
The only universal process that removes
carbon dioxide from the atmosphere is
photosynthesis. Photosynthesis is the
chemicalreactionbywhichplantsusethe
sun’senergytocombinewaterandcarbon
dioxide to make sugars for growth. Thus
the only processthatcanclaimtoremove
carbon dioxide s the utilisation of plants.
Forthisreasonroofplantingonalargescale
andcollectivelydrivenatthelegislativelevel,
couldplayacrucial roleinthe sustainable
development practices of the future.



PloeYera gel
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inaloe veraraw material and derived

I t is estimated that the global trade
productsisworthabout$110million.

The crop, which grows wild and is also
commercially cultivated for its gel, has
gainedpopularitywiththeUSAbeingthe
major producer followed by Venezuela
and Mexico.

Africaiswellendowedwithawiderange
ofindigenousaloe vera species,among
themscabrifolia,secundiflora,cadilophila,
rivae,andturkanensis,whichproducesap
thatisprocessedintogumandtradedas
bittergumforuseinthe pharmaceutical
and cosmetics industry.

On the international market, South
Africa is the largest source of the bitter
gum, followed by Kenya. Due to lack of
anofficialpolicyframework,sayexperts,
the trade in the crop has been vaguely
reqgulated under the Convention on
International Trade in Endangered
Species (CITES), an instrument that has
failedtostopsmugglingofthecommodity
at low prices.

A recent aloe vera resource mapping
exerciseinKenyaindicatedthatcommercial
farming has already taken root in 19
districtsin theRiftValley, Eastern,North
Easternand Coast provinces.Farmersin
Western and Nyanza provinces, where
the plant grows naturally, are yet to try
their hand at commercial exploitation
of the crop. While international prices
have been ranging between $5 and $8
perkilogrammeofgum,Kenya'saloevera
is often smuggled out of the country by
middlemen at $2 a kilo for farmers.

The newly published Aloe Utilisation
Guidelines and Strategy seeks to
remove middlemen from the crop'’s
distributionchainaltogetherandprovide
opportunities for better market access
to both producers and processors.It
will also push for the domestication of
regionalandinternationalagreements,
treaties and conventions in respect to
the crop’s utilisation, improvement of
stakeholders'capacitythrougheducation
andawarenesscampaigns,andfacilitate
transfer of appropriate technologies to
traders and farmers.

ButunlikeKenya,whichhastakentoolong
todraftanational policy oncommercial
exploitationofthecrop,Ugandahadlong
recognisedtherolethatthedrylandcrop
canplayintransforminglivesinmarginal
areas. Uganda has since set up a Sh30
million aloe vera processing plant.

Kenya is looking unto Ugandaforarole
modelforitsinfantaloeveracommercial
farming. The two Countries have a very
high potential of producing
aloe sap which, if fully
exploited,couldseethetwo
dominate world markets.

The Kenya Aloe Growers
Association is optimistic
that the government will
fightunauthorisedimports
of aloe products that
have, over the years, tilted
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competitionagainstlocalmanufacturers.
The association Chairman Sospeter
Njenga,whoisalsothetechnicaldirector
of Herbal Garden — an aloe products
manufacturer—addedthatitisexpected
that the government will cut duty on
importationofaloeverajuiceextraction
equipment.

It costs manufacturers around Sh20
milliontobringsuchequipmentintothe
country. At the moment, the only aloe
vera processingfacility thatthe country
has is the four million shillings Baringo
Bio Enterprise Factory, constructed in
2004bymoneyadvancedtoKenyabythe
European Union.

However, as matters stand now, the
government has its duty well cut out if
ithasto persuade more peopletobegin
plantingaloeveraonacommercialscale.
Among immediate tasks is to ensure
that farmers get good returns on their
investments.

For instance, the Baringo factory is yet
to make any significant impact on the
way farmers look at the crop as it only
pays Sh35 (US 50 cents) per kilo of
aloe gum, only Sh15 more that what
middlemenusedtoofferbeforetheplant
was constructed. Farmers have been
calling for the factory’s privatisation to
makemanagementresponsivetomarket
dynamics and their needs.
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The horticultural greenhouse industry
is increasingly using sensors. Growers
arelookingforadditionalinformationto
furtheroptimisetheircrops,andwireless
communications are in great demand.
Measuring the humidity content of
different types of substrates is an
almostunknownactivityingreenhouse
horticulture. Growers currently often
determine how much water to give
based on their gut feeling - something
which cannotbeexpressedinfigures,so
that irrigation is never consistent. This
negativelyaffectsplantqualitywhenever
toomuchortoolittlewaterissuppliedto
thenet, resultinginreduced qualityand
losses.
IncooperationwithTNO,Hoogendoorn
hasnowdevelopedSensiplant,awireless
measuringsystemtoeasilydeterminesoil
humidity in different types of substrate.

Sensiplant allows you to monitor and
anticipateirrigationneeds.Byconnecting
this system to your PC, you are not just
able to see current measurements, but
also how humidity content changes
over a period of time. You therefore
know how much water disappears
through absorption, evaporation or
flushing, saving timeand providing you
as a grower with a tool to optimise your
irrigation strategy.In turn, you can keep
your water and fertiliser consumption
undercontrol,withoutnegativelyaffecting
the quality of your plants.
Sensiplantcommunicateswithanaccess
point connected to your computer
across a wireless network. This wireless
network can be expanded by placing
additionalroutersinyourgreenhouseto
createanexpandednetworkforhumidity
contentsensorstocommunicateacross.
Sensiplant can therefore function
perfectly both on concrete floorsandin
roller containers.
Sensiplantisavailableasabasicpackage
containing 5 sensors. In addition, this
system can be expanded with further
sensors, depending on the area you
wish to monitor. The system does not
dependonany specificbrand of climate
computer either.

@
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More insights, courtesy of
LetsGrow!

By linking the system to LetsGrow, you
can combine data from your climate
computer with those obtained via
Sensiplant. That's how you achieve a
perfectoverview ofthedifferentfactors
influencingthehumiditycontentofyour
substrate, as this link enables you to
combine information about radiation,
outside temperature and greenhouse
temperature with the substrate water
content.
Sensiplantprovidesyouwithinformation
abouttheactualsoilhumidityandabout
how humidity content changes over a
period of time.

+  You can control water and fertiliser
consumption without negatively
affecting your plants.

« Sensiplant is wireless, so it can be
usedwithbothrollercontainersand
concrete floors.

» Thesystemdoesnotdependonany
specificbrand of climate computer.

« Alink to LetsGrow enables you to
combine Sensiplant and climate
data.

+  Humidity measurements allow you
toestablishanoptimum,consistent
irrigation regime for your crops.

Sensiplant provides you with more
information about your irrigation
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and promotes the quality of your
plants!

“The risk of water deficiency is highest
when plants are flowering. There are
some 4000 plants in one section. The
moment these are dry for one day, this
negatively affects quality. Greenhouses
are growing ever bigger, with moreand
more crop sections, so you have to
keep overall control of the situation.
Sensiplant helps you to save time and
avoid risks!”

Dion Ten Have, of Gebr. Ten Have C.V,,
who grow bellflowers at their sitein the
spring and cyclamen in the winter.

Sensiplant at Strijbisverbeek

strijbisverbeek

Strijbisverbeekwascreatedin2006when
the ‘Strijbis Potplanten’and ‘Sander
Verbeek’ organisations joined forces.
Strijbisverbeek is a company operating
at 3 sites, in De Lier (2) and Maasdijk.
TheyaregrowingPotChrysanthemums,
Kalanchoes and Poinsettias on 12 ha.
This grower has blossomed into the
marketleaderinthepotchrysanthemum
growing sector in the Netherlands in
recent years.

Strijbisverbeek started measuring soil
humidity using the Sensiplant on site
at their Oranjepolderweg operation in
Maasdijk at the end of September. We
spoketotheircropsupervisorJeroenwho
growpotchrysanthemums,kalanchoes
and poinsettias at three locations in De
Lier and Maasdijk..

What was the reason for your
purchase of this system?

“As in our organisation, the decision
about the correct irrigation is decided
by different people, there was some
discussionaboutwhethertheplantwas




okay, or not wet or dry. We have a large
number of different plants, so that this
is somewhat difficult to determine. The
Sensiplant system now offers us more
insight into this, so that we can follow
fixed guidelines for irrigation. We have
a Priva climate computer, but as the
system does not depend on any one
brandofclimatecomputertowork,itisa
suitable product for us to use.”’

“There are 110 rolling tables with
different varieties and colours of
Poinsettia. These tables are all watered
at the same time, which has varying
consequencesforthedifferentvarieties,
asonetypeproducesrootsmorequickly
and therefore also evaporates and
absorbs more water than another. It
therefore sometimesoccurred thatone
variety was dry while the other was still
very wet. Sensiplant makes any such
differences quickly visible. The system
is currently used in 6 cm pots, as the
substrate(pottingcompost)insuchsmall
pots dries out quickly.”

How do you use the Sensiplant
system?

“The Sensiplant system is used to
supportthe crop supervisors'thoughts.
Whenever | see in the greenhouse
that the plants need water, | have this
confirmedbytheSensiplantsystem,and
vice versa.”

“The Sensiplant system enables us to
prevent quality impairments, as the

uniformmeasurementsmakedifferences
(betweenvarieties)bettervisible,andthe
correct moment for irrigation is much
easier to determine,” says Jeroen.

“The Sensiplant system allows us to
prevent deteriorations in quality, as
the consistent measurements make
differences between species more
visible. In addition, it is always easier
to determine the correct moment for
irrigation”.

Sensiplant at Dijk van Dijk
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DijkvanDijkaregrowingHydrangeason
5hectaresof glasshouseand 4 hectares
offield containers.ThevanDijkbrothers
started their site together in 1980. At
themoment, theyare growing different
types of pot plants, according to Leen
van Dijk on an area of 7300 m2 in size.
Since 2001, his son Robin van Dijk

has also been working in the company.
The site has exclusively been growing
Hydrangeas since 2000 now, with Ficus
in the warmer part of the site to fill the
winter gap.

dijh

Dijk van Dijk started to measure the
substrate humidity content using
Sensiplant at de Hooflaan 17 in De Lier
in mid-September. We spoke to Leen
van Dijk about this.

What was the most important
reason for you to start working with
the Sensiplant?

“The idea behind this was to obtain
reliableinformationaboutthecondition
ofthesoilhumidityandwaterabsorption
- a system enabling you to frequently
check the plants’soil humidity in
differentsubstrateswhichcouldbedone
usingsensors”.Eventually, Leenvan Dijk
would really like to link these sensors
to theirrigation computer to be able to
automatically start irrigation using the
measurements obtained.

What additional value does
Sensiplant offer when growing
Hydrangeas?

“Hydrangeas are plants which are very
difficult to grow in the winter period. In
ourexperience, thebiggestcontributor
to this problem is the humidity content
in the pot. Sensiplant offers a solution
to this. It offers us a much more reliable
picture of the humidity situation. We

shouldbeabletopreventproblemssuch
as leaf curl this way,”says Leen van Dijk.

For alll your OETTY Errands

Contact

Elaborate Express Services

Elaborate ¢

Express
Services

sPaying bills- Electricity, water, telephone and rents.
K RA returns and pin number
«Parcel deliveries & distribution- Letters, invoices,

magazines

sRenewals- Driving license and Insurance

P. 0. Box 157-00520 NAIROBI;

sBanking services- Chegue collection and deposits

Cell: 0722 386280

Email: elaboratexpress@gmail.com




Flower Exporters (Kenya)

14 Flowers

Mr. Albert Vrolijk
Tel:0722589294
Email:14flowers@eikmail.com

Agriflora (K) Ltd

MrKiriga Gitari

Tel:051-61542

Fax:051-61121

Email: agriflor@africaonline.coke

Alora Farm

Ms. Irene Limo / Mr Ketter

Tel: 020217769/ 067 218444
Fax: 020 217770,067-52041
Email: ketter@africaonline.coke

Aquilla Development Company Ltd
Mr. Kuki Amrit.

Tel: 020-4442100/2-050-50609/10
Fax: 0204443231

Email: info@aquilaflowers.com

Bawan Roses Ltd
Ms. Mbugua/Joe / Mboche
Tel: 020-724843/724912
Fax 020-716768
Email: bawan@africaonline.coke

Bekya Floriculture

Mr. Yaacov Maimon
Tel: 066-76244/38
Fax:066-76254/22945
Email: bfl@bekya.com

Beverly Flowers

Mr Mwariki

Tel:020 862186/ 862296/ 512410
Fax: 020-862296

E-mail: beverly@spacenetonline.com

Bila Shaka Flowers

Ms. Judith Zuuroier

Tel: 050-20742

Fax:066-76006

Email: bilashakaflowers@africaonline.coke

Birds of Paradise
Mr. B. Baffer

Tel: 020-4440053
Email:

Bobs Harries Ltd

MrMike harries

Tel: 067-47250

Fax: 067-47233/067-21180
Email: bobs@africaonline.coke

Buds & Blooms (K) Ltd
Tel:051-212080/1

Fax: 212082/40791/020-721132
E-mail:

Buds of Paradise

Mr. Jawad Jaffer

Tel: 020-4440053/4444768
Fax: 020-4449605, 053-63138

Carnations Plants

Mr. Bvi. Fieldman

Tel: 045-22301-020-4448934
Fax: 22225 020-4448937
Email: evi@exoticfields.com

Carzan Limited

Ms. Marie/ Zane/ Carol
Tel:05020-20438/39/21222
Fax:05020-21032/051-61121/217770
Email:caarzan@net2000ke.com

Celinico Flowers Mr. Chris Shaw
Tel:066-72170/71163
Fax:72075

Email: celinico@nbet.coke

Charm Flowers

Mr. Ashok Kumar

Tel: 020 222433/337676
Cell:0722-527242
Email:ashki@charmflowers.com

Charmy Investment Ltd

Mr. Peter Wafula
Tel:0733-807432

i Il'_'”"l.[l"l'_"_ |1'u 1a

Colour Crops
Mr.Stuart/Gina/Steve Scott
Tel: 051-52071
Fax:065-72112

Enkasiti Flowers

Tel: 067-44222/3, 067 340557
Fax: 067-44027

E-mail: enkasiti@form-net.com

Equator Flowers

Mr. Clement Ngetich
Tel:053-63138
Fax:053-63138

Eustoma Kenya Ltd

Mr Julius Mugutha

Tel: 067 520008

Fax: 067 52011/053 32684
E-mail:

Everflora Ltd.

Mr.Khilan Patel

Tel:067-54624/ 50624

Fax: 020 230405/05020 21063
Email: everflora@dmbgroup.com

Extropica (K) Ltd.

Mr. William Angatia

Tel:020 535929/31

Fax: 020 335933/ 067 44266
Email:extropica@swiftkenya.com

Finlay Flowers Ltd

Mr. Harry/ Rory
Tel:05230471/30142/ 30247/ 30474
Fax:052 21181052 30474 020 823344
E-mailflowers@finlays.coke

Floricult (K) Ltd.
Mr. Knowles

Tel: 020 4446782
Fax: 020 4446781
E-mail:

Gatoka Farm

Tel: 067 44001/235/242

Fax: 067 44001/54017
E-mail:gatoka@swiftkenya.com

Gichuru Farm

Mr. Zachary Gichuru
Tel: 067 54010/ 2/3
Fax: 067 54101

Harvest (K) Ltd

Mr. Farai Madara/ John Williams
Tel: 020567712

Fax:045-22226

Email: farai@harvestflowers.com

Highlands Plants
Mr. Henry Flaton
Tel:06572112
Fax:065 72112

Homegrown- Kingfisher
Ms. Sue Nicolson
Tel:050 21132/20515
Fax:05020-21112 Email:

Isinya Roses

Mr.Rajesh P. Dave

Tel: 045 552873/544826
Email:isinya@nbi.ispkenya.com

Jet Flowers

Mr. Mohammed Mubarak
Tel:020 824740
Fax:020-442195

E-mail: info@jetflw.com

Karen Roses

Mr. Daniel Kisongwo

Tel: 020 884429/882064/29

E-mail: dkisongwo@karenroses.com

Kipipiri Flowers

Mrs. Sabeen
Tel:0154-73182
Fax:0154-73237/051-32387
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Kisima Farm
Mr. Martin Dyre
Tel: 062-41309
Fax:062-41424

Kordes Roses Eas Africa

Bas Smit

Tel: 020-892042

Fax:020-890434

E-mail: info@kordesroses-ea.com

Lake Flowers

Mr. Mohamud/Emily

Tel: 05020-21418/020-532939
Email: lakeflwr@africaonline.coke

Lex +

Mr. Steve Outram
Cell:0733609863

Fax: 050-2020612

E-mail: lex@africaonline.coke

Lissen Roses

Mr. Haico Backer

Tel:0733-621449

Fax: 05020-41035

Email: lissenroses@swiftkenya.com

Lobelia Ltd

Mr. Peter Viljoen

Tel: 062-41060

Fax: 062-41278

Email: psviljoen@afrcaonline.coke

Locland Ltd

Mr.VJ Patel

Tel 020-444297 /0502021271
Fax:050-30336/32365

Longonot Farm Ltd

Jay Roffey
Tel:05020-30160/21257
Fax:05020-21084/241216

Magana Flowers

Mr. Mwangi

Tel: 020-631440/1612

Fax:020-631611

Email: maganaflowesrs@saamnet.com

Maridadi Flowers

Mr.Richard Kneppers

Tel:05020 50430/29/

Email: farm@maridadiflowers.com

Maua Agritech Ltd

Mr. Sharad Pati

Tel:020 2700204
Emailsharad@mauagritech.com

May Flowers Ltd

Mr. James Athika
Tel:0502021174
Fax: 0502021429

Mt. Elgon Orchards

Mr.R.A Anderson

Tel: 054- 31458/ 5431460 Fax: 054-31459
E-mail: bob@mtelgon.com

Mweiga blooms

Mr. Aggrey Wahome

Tel:020 229615/330027
Fax:020211174

Email: mweigablooms@wananchi.com

Ngong Roses

Mr. Charles Maina

Tel; 045 41010/ 41052 Fax: 067 44266
E-mail: maina@africaonline.coke

Nini Ltd.

Ms. Ruth Vaugman

Tel: 05020-21165/20022

Fax: 05020 21112/020 4443231
E-mail: niniltd@africaonline.coke

Ol Njorowa Ltd.

Mr. Nassos/Issaias

Tel:050 21112-3/020 /722500
Fax: 020 722584

E-mail: olnjorwa@iconnet.coke

OlijRozen

Mr. maarten piet
Tel:050-51018

Fax: 050 50189

E-mail: sales@olijkenya.com

Oserian Development Co.
Mr.Ruddy Benjamin

Tel:05020 21036

Fax:05020- 41035/ 066-73015
E-mail: sean@oserianflowers.com

Pem Cultural Afrique

Tel: Julius/ Owiti

Tel: 020 605690/05020 32578
Fax:062-41278

PJ Davey Flowers

Mr. Hitesh/ PJ Davey

Tel: 045- 21380-1/020 581750
Fax:020 716768

E-mail: pjdavey@wananchi.com
pjdaveflowers@wananchi.com

Panacol International Ltd.
Mr.Wekesa/ Bonfance

Tel: 054-30916 Fax: 054-30917

E-mail: panacolinter@swiftkenya.com

Panda Flowers

Mr.Richard/ Igal/ Duncan

Tel: 050 50046

Fax: 050 2021083

E-mail: richard@ pandaflowers.coke

Penta Flowers

Mr.Tom Ochieng
Tel:52136/52144

Email: Penta@form-net.com

PentaTancom Ltd

D.M Kontos

Tel: 06752136

Fax 06752041

Email: penta@kenyaweb.com

Pollen Sygenta Ltd.
Mr. lain Morell
Mobile: 0733-603575

Preesman International

Mr.Ron preesman

Cell: 0737 260040

E-mail: preesman@accesskenya.com

Primarosa Roses

MrVilas Amodkar

Tel: 020 3540659

Fax:020 2088351
E-mail:vilas@primarosa.com

Quality Roses (K) Ltd
Mrs. Otieno
Tel: 066-22945 Fax:-066 22945

Ravine Roses Ltd.

Mr. Emeritus Kasse

Tel:051- 52281

Fax:020 862296

E-mail: ravineroses@ravine karenroses.com

Redhill Flowers

Ms. Ndungi/ Omwera

Tel: 066-76044/5
Fax:020721132

Email: limuru@africaonline.coke

Redlands Roses

Ms. Isabelle Spindler
Tel:067-54017 205467
Mobile: 0733-609795

Email: rr@africaonline.coke

Sharlimar Farm

Tel: 050-2—5064230074
Fax:054-30917

Email: sharlimar@africaonline.coke -

Sher Karituri

Tel: 050-2020410/2020411
Email: shernaiv@africaonline.co.ke

Sian Roses

Mr. Jos van der Venne
Tel:020 891089/891036
Fax:020 891095

Email: jos@sianrose.co.ke



Sian Maji Mazuri

Mr. Raphael Mulinge

Tel: 020- 2047800

E-mail: mmfl@africaonline.coke

Sian Winchester

Mr. Wilfred Munyao

Tel:020 891036

E-mail: wmunyao@sianroses.co.ke

Simbi Roses

Mr. Jefferson K. Karue

Tel: 067 44292

E-mail: simbi@sansora.co.ke

SoloplantK Ltd

Mr. Levi Aviv

Tel:020 2017448

Fax:020 2017449

E-mail: viv@soloplant.coke

Sote Flowers

Mrs A Chesire

Tel:054-72120 Fax: 054-72120-0721 668573
Email: sote@muiltitechweb.com

Star Flowers

Tel:050 50067

Cell:0722 589294

E-mail: starflowers@swiftkenya.com

Suera Flowers Ltd.

Mr. Muriithi

Tel: 065-32000/0724-210765

Fax: 065 32309

E-mail: suerafarm@suerafarm.sgc.
coke

Sunrose Nurseries

Mr.Nehmiah Abraham

020- 3586939/ 2014606 Fax 020
2725798

E-mail: Info@sunrosenurseries.co.ke

Stockman Rozen Kenya Ltd.

Mr James Hutchings

Tel: 050 50625/6 Fax 050 50625/6
E-mail: info@srk.coke

Tambuzi Ltd.

Mr.Tim Hobbs

Tel:0176-31019

Fax:0176-31018 Cell:0722-881707
Email:tim@eastafrica.com

Terra Nigra

Mr. Peter Van der meer/ Christian
Cell: 0722 926588/ 0723 288122
Fax: 050 50453

E-mail: kenya@terranigra.com

Terrasol

Mr. sjaak Nannes

Tel: 066 76004

E-mail: terrasol@formnet.com

Tsara Rozen Kenya Ltd.

Ms. Cynthia Domifici

P.O Box 63543, Nairobi

Tel: 066-76282/76488

Fax: 066-76006

E-mail office@tsararozen.com

Valentine Growers

Mr. Suzan Maina

P.O Box 1846,Kiambu

Tel: 066-22520/ 40108/ 51045

Fax: 066 22531

E-mail info@valentine-flowers.com

Van kleef

Ms Judith Zuudier

Tel: 0722 364943/0728995932
E-mail: roses@vankleef.nl

Vegpro Group

Mr. Piet Van dan Berg
050-50439/50440/0721 868312
E-mail: piet@vegpro-group.com

Fruits & Vegetables Exporters (Kenya)

AAA Growers

Mr. Ariff/Diaz

Tel: 020 8213004
Fax:*020-821305

Mobile: 0722 702861
E-mail: aaa@growers.coke

Agrifresh Ltd.
Mr.W.A. Dolleman
Tel:020 8560650

Ansa Horticultural Consultants

Mr. Sam Wangai

Tel: 3750348/821884 Fax: 020-3750044
Email: ansa@icnnect.coke

Avenue Fresh Produce

Mr. C. Muchiri

Tel: 020 825342/820015

Fax: 020-825288

Email: avenue@avenue.coke
avenue@net2000ke.com

Brandon Enterprises

Ms Grace Nyokabi

Tel:020 242090

Fax: 020 248012

E-mail: Brandon@springs.com

Delmonte (K) Ltd
Tel:0151 21601/ 21600
Fax:0151 21414/ 30350

Doralco (K) Ltd.

Ms Christina Chenet

Tel: 020521833
Fax:020-521833

Mobile: 0733 262150

E-mail: doralco@samnet.com

Dominion Vegfruits Ltd

Mr. John Mairura

Tel: 020-823356 Fax: 020-823005
Email: vegfruits@wananchi.com

Dr. Nicklin

Mr. & Mrs Nicklin
Tel:050-20-20899

Email: nicknack@africaonline.coke

East African Growers

Mr.P. Mahajan

Tel:020-822017/25 Fax: 020822155
Email:info@eaga.co.ke

Everest Enterprise Ltd

Mr.J. Karuga/ Ms. Monicah Ndungu
Tel:020-824141/823333 Fax: 020-824195
Email: jkaruga@everest.coke/ everest@
africaonline.coke

Farmland Express

Mr. Ali Rashid

Tel:020 749314 Fax: 020 743914
E-mail: Rashid@arcc.orke

Fishier Industries Ltd
Mr. Kahara
Cell: 0722983304

Frigoken Ltd

Mr.Nasoor Verjee/ Grace Lubalo
Tel: 020-860096/802642/3

Fax 020-802643 Cell 0722 522945
Email: frigoken@africaonline.coke

GNFarm
Mr. Joseph Mungai
Cell: 0733949696

Gekins Exporters
Mr. Geoffrey Kingau
Tel: 020240715/ 250916 Fax: 020218238

Greenlands Agro Producers

Mr. Peter Mwita

Tel: 020-827079-82 Fax: 020-827078
Email:marketing@greenlands.coke

Green Ventures
Tel:020-728724/725739 Fax: 020-710563

Homegrown Kenya Ltd

Mr.R. Evans

Tel: 020-3873800/387800/3874940
Email: hgkadmin.nbohq@f-h.biz

Jakal Services Ltd
Mr.Bandali
Tel:020-223360 Fax: 020-315550

Kakuzi Ltd

Mr.R. Collins

Tel: (060) 33012/31393 Fax: 067-64433
Email: rcollins@kakuzi.co.ke

Kenana Farm
Tel: 051-343034/0722725002
Email: pkenana@africaonline.coke

Kenya Fresh Exporters Ltd

Priscilla W. King'angi

Tel: 020-826267/8 Fax: 020-826268
E-mail kenyafresh@swiftkenya.com

Kenya Horticultural Exporters Ltd

Mr. Manu Dhanani

Tel: 020-650300/1/2 Fax:020-559115
Email: khe@khekenya.com

Krin Agribio (K)

Mr. Karima/ Fransisco
Tel:0161-30776 Fax: 0161-30776
Email: krinken@africaonline.coke

La Pieve
Mr. Peter Zwager
Tel:30210/12/2103 Fax: 21035/65

Makindu Growers & Packers Ltd
Mr. Kamal Bij

Tel:020-822812 Fax:020-822813
Email: info@makindugrowers.coke

Mboga tuu Ltd

Mr.JKent

Tel: 020- 566497 Fax: 020 564467
Email: mti@wananchi.com

Myner Exporters

Mr. S. Maina Tel: 020-607997 Fax: 020
607997

E-mail: myner@todays.coke
maner@spacenetonline.com

Sunripe (1976) Ltd

Mr. Hasit Shah/ Rashid/ Rashma

Tel: 020 822518/ 822879 Fax: 020 822709
E-mail: info@sunripe.coke

SuperVeg Ltd

Mr.R. Kachela

Tel: 020-63820 Fax: 020-823236
Email: superveg@net2000ke.com
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Waridi Ltd

Mr. P Kadlag

P.O Box 202,Athi River

Tel: 045-22873

E-mail kadlag@africaonline.co.ke

Windsor Flowers

Mr. Pardeep V. Kumar

tel: 067-44022/44279
E-mail:windsorflowers@africaonline.
co.ke

Wilmar Agro

Mr. W Kimani

P.O Box 1682, Thika

Tel: 067-30176
Fax:30176/22324

E-mail wilmar@bidii.com

Zena Roses

Mr. Mohan Choudery

Tel: 067-4404/44620
E-mail: flowers@zenaroses.com

Veg Afric Ltd

Mr. Chawdry

Po Box 1987,Naivasha
Tel:0733-747859
Cell:0733272233

Vegmon Agencies
Mr.Ndungu

P.o Box 27669, Nairobi
Tel:020-247420
Fax:020-253860
Email:vegmon@insight.com

Vert Fresh Ltd
General Manager

Po Box 10132, Nairobi
Tel:576217
Fax:576217

Vegpro Group

Mr. Piet Van dan Berg
050-50439/50440/0721 868312
E-mail: piet@vegpro-group.com

WM.C

Mr. Daniel Kibe

PO Box 615,Naivasha
Cell:0722-924638

Wamu Investments Ltd
Peris Muriuki

P.o Box26026,Nairobi
Tel:020-823441/82499
Cell:0722-522869
Fax:020-824991
Emailwamu@form-net.com

Wesyways Ltd

Dr. Solomon Karanja

PO Box 183, Naivasha
Cell:0722341968
Email:skaranja@yahoo.com

Woni Veg-fru Exporters

Mr. Mutiso/Jane Mutiso
Tel:020-545303
Fax:020-650350
Email:woni@swiftkenya.com

Value Pak Foods Ltd

Mr. Roy

Tel: 020-020- 823438/39
E-mail: value@wananchi.com
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Horticulture Exporters (Uganda)

African Agro Industries

Mr Pandya Kashyap

Tel: 0712 160030, 041 256875

Fax: 041256870

Email: xpressions@utlonline.co.ug

Aurum Roses

MrKunal Lodhia

Tel:041 510200,0712 333999
Fax: 041533570

E-mail: kunal@aurumroses.com

Bedflowers
Mr.Toby Madison
Tel: 041-266874
Fax:041-280733

Belflowers

MrMark graves

Tel:0772 740101/ 0392 740112
Fax:0392251113

E-mail: mark@belflowers.com

Fiduga

Mr.John Rutten

Tel: 0772 722037,0392 722032
Fax: 0392 280806

E-mail: john@fiduga.co.ug

Gomba Estates

Mr. Chris Febrey

Tel: 744572088
Email: chris@gel.cotz

Jambo Roses

Mr.Daniel Kiryango

Tel: 041 258018, 0752 748077/ 0752
784551

Fax: 041344532

E-mail: jambo@infocom.co.ug

Kajjansi Roses

Mr.Bhat

Tel:041 200959, 0752722128
Fax: 041200314

E-mail: uday@kajjansi-roses.com

Magic Flowers

Mr. Jan krul

Tel:0772 950670/ 041 220710
Fax: 041223880

Mairye Estates

Mr.Mahamood Hudda

Tel:041 344916/ 077 744620

Fax: 041231856

E-mail: mahamood@mairye.co.ug

Melissa Flowers

Mr.Toby Maddison

Tel: 0772 722262,0392 722270

Fax 0312250123
toby.maddison@melissa-flowers.com

MK Flora

E.B Mweisiga
Tel:075231318
Fax:077408190

Qasis Nurseries
Vincent Senyonjo

Tel:0712 286534, 0782 449928, 0312 263

263444
Fax: 041233444
E-mail: vincent@oasisnursery.co.ug

Pearl Flowers

Mr. Raghbir Sandhu

Tel:041- 232578/ 0772 725567
Fax:041-344519
E-mail:pearl@utlonline.co.ug

Rosebud I&dI

Sudhir Ruparelia, Peter Mwangi
Tel:0772777743,0392 733029
Fax:0392 280371
sudhir@rosebudlimited.com

Royal Van Zanten Ltd

Anja De Feijter

Tel:031 234100/ 077725555
Fax:031234210

Sai Farms Ltd

Shyam Sundar

Tel: 0772 604498, 041 577061
Fax: 041448194
saifarms2006@yahoo.com

Uganda Hortec

Carlos W. Odoro

Tel: 0772 748217,041 448279
Fax: 041448130

E-mail: washcarlos@yahoo.com

UgaRose

Stanley Mulumba

Tel: 041221244 0772 498216
Fax: 041 223808

E-mail: ugarose@infocom.co.ug

Royal Van Zanten (U) Ltd

Jacques Schrier

Tel:0772 765555,0312 234100

Fax: 0312234210

E-mail: j.schrier@royalvanzanten.com

Venus Farm (U) Ltd.

S N Kapoor

Tel: 041 349062/ 0772 709894
Fax: 041 349063

E-mail: midlandgroup@africaonline.co.ug

Victoria Flowers (U) Ltd.

Rene Bartoli

Tel: 041 320255 0712 730066

Fax: 041321438

E-mail: victoriaflwr@one2netmail.co.ug

Wagagai Agriom Combination int.
Mr. Pim de Witte

Tel:041321222,0712727372,0712 727377

Fax: 041321221
E-mail: pim@wagagai.com
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Horticulture Exporters (Tanzania)

Allure Flowers LTD
Zummi A. Cardoso
Tel: 255 752 190900

E-mail: allure@allureflowers.com

Arusha Blooms Ltd
Greyson Mrema

Tel: 255 27 2553211
Fax: 25527 2553212
fda@ars.bol.cotz

Dekker Bruins (T) Ltd

Mr. Jan Huisman

Tel: 255 27 2553138, +255 744 458888
Cell: 255 784 458 888

Fax: 255272553116

Enza Zaden Africa
Jan Harm Beukema
Tel: 255 255 3454
Fax: 255 3553017

E-mail: manager@enzazaden.cotz

FidesTZLTD

Bert Kuyper

Tel: 255 27 2553148
Cell: 255 756 44 5500
Fax: 25527 2553126
fides@habari.cotz

Hortanzia Ltd

Mr. Joseph Giovianazzo

Tel: 255 784 200827

Cell: 255 754 200 827

E-mail: hortanziagm@cybernet.cotz

Kiliflora Limited

Nick Stubbs

Tel: 255 27 255 3633

Cell: 0748 200801

Fax: 255 27 255 3827
E-mail: nick@kiliflora.com

KiliHortex Ltd

Erik Koster

Tel: 255 754 598158

E-mail: kilihortex@habari.cotz

Kilimanjaro Flair Ltd

Greg Emmanuel

Tel: 255784 392716

E-mail: greg@kilimanjaroflair.com

Manyara Estates

Mr.Leon/ Martien
Tel:2503597/ 748321542
Email: manyara@habari.co.tz

Mount Meru Flowers

Heike

Tel: 255 27 2553041

Fax: 255 27 2553179

E-mail: ht@mount-meru-flowers.com

Multiflower Ltd

Tjerk Scheltema

Tel: 255 27 2501791

Cell: 255 784 449 707
Fax: 255 27 250 1990
info@arushacutting.com

Q-SEM Ltd

Stephan De Bock

Tel: 255 27 255 3444
Fax: 255 27 2553319
E-mail: info@qg-sem.com

Shira Flowers Ltd

Ms. Belinda Van Vuuren
Tel: 0754 295514
admin@shiraflowers.com

Serengeti Fresh

Mital Shah

Tel: 25527 2502129

Fax: 255272509113

E-mail: mital@serengetifresh.co.tz

Tanzania Flowers

Bas Bruin

Tel: 255 277 2553138, 255 2553116
Cell: 255 754 508 891

Fax: 25527 2553116

Tengeru Flowers Ltd

Mark Colman Ngalo

Tel: 27 253834, 754 858588

Fax: 250 8092

E-mail: teflo@africaonline.cotz
teflo@habari.co.tx



Horticulture Exporters (Ethiopia)

“A"flower

Ato. Anwar A
0115534697
mekiya@ethionet.et

Abyssinia flowers

Gerald

Fax:011 6631402

Email: ggh_link@ethionet.et

Addis floracon plc

Ketema

Fax:011 3206413

Email: tasfaw@addisflora.com

Agriflora plc

Mr. Pradeepan
0112513008
flowers@ethione.et

Alliance Flowers plc
Fax: Mr. Reddy
E-mail: allianceflowers@rediff.com

Almeta Impex Plc

Yonas Alemu

Fax:011 5515552

Email: almeta.impex@ethionet.et

Aq rose plc

Mr. Frank Ammerlaan

Fax: 046 4414271

Email: ethiopia@aqroses.com

Arsi agricultural

Mr. Kebir HWako
Fax:0114404716

Email: arsiflowers@ethionet.et

Avon flowers plc
Fax:011 4169946
Email: info@olijethiopia.com

Awassa greenwoods plc
Fax:011 5528808
Email: awassagreenwood@ethionet.et

Beauty green plc

Yonas Tsegaye

Fax:011 5544604

Email: seidlert@ethionet.et

Blen flowers plc
Mr.Tenage

0116627298
blenflowers@ethionet.et

Chibo Flowers

Ato H Gesesse
0116624546
expincor@ethionet.et

Dandi bour floralia plc
Fax:011 5522999
Email: dbuc@ethionet.et

Dire highland flower plc
Mr. Seifu Bedada
Fax:011 5156888

Email: dhf@ethionet.et

Dream flowers plc
Mr.E.Ravi Chandran
Fax:0114160098
Email: eravi@lycos.com

Dugda floriculture
Fax:011 2752464
Email: dugdaagri@ethionet.et

DYR

Yoseph Beyene
Fax:0116623178
Email: dyr@ethionet.et

Eden Roses

Tshaye

Fax:011 6461446

Email: edenroseplc@ethionet.et

Enyi Ethio rose
Mr.EndareYirga

fax: 011 3482000

Email: enyi@telecom.net

Et-highland flora plc
Tim Harrap

Fax:011 4660980
bnfetf@ethionet.et

Ethioagri-ceft

Birru Abede

Fax:0116615573

Email: ethioagriceft@ethionet.et

Ethio dream plc

Salek Albert

Fax:011 1674544

Email: ethiodream@ethionet.et

Ethio plants plc

Mr.Robert Pol

Fax:011 3871278

Email: info@ethioplant.com

Ethiopian Cuttings
Mr. Claudio Katz 011 6624655
ethiopiacuttings@ethionet.et

Ethiopia magical farm
Mr.Daniel Bentora
Fax:011 624854
emf@ethionet.et

Euro Flora plc
Mr.Shiranda Pia
0116293093
euroflora@ethionet.et

Florensis Ethiopia plc
Ronald vijverberg

Fax:011 6525559

Email: florensis@ethionet.et

Garad highlands flowers
Salhadin Abubakar

Fax:011 6540120

Email: gaflower@ethionet.et

Golden rose agro farm Itd
Mr. Ryaz Shamiji
Fax:0114169946

Email: gomba@ethionet.et

Herburg Roses Plc

Mr. Adrianus Gerardus
Fax:0114414284

Email: herburgj@ethionet.et

Holeta rose plc

Mrs Hadia Mohammed
Fax:011 4671794

Email: holroses@ethionet.et

llan tot plc

Mr.llan lliyhu

Fax: 011656 9092

Email: ilantot@walla.com

JJ Kothari plc

Mr. Mukesh Meta
Fax:0114661122

Email: jjkothari@ethionet.et

Joe flowers plc

Mr.Wondirad Firdu

Fax:011 1551574

Email: joeflowersplc@yahoo.com

Jordan River herbs plc

Mrs. Anat Harari Degani

Fax:011 6540210

Email: flower_herb@yahoo.com

Joytech

Mr.Arenon Carmel

Fax: 0116620206

Email: arenon@joytechplc.com

Karuturi Sai Ramarkrishna
Mr. Anil Tumu
Fax:0116183171

Email: anittumu@yahoo.com

Linssen rose

Mr. Peter Linssen

Fax:011 3205669

Email: linssenroseset@ethionet.et

Lafto Roses

Gerad Van Der Deijl

Fax:011 5541470

Email: laftoroses@ethionet.et

Lucy Ethiopia flowers plc
Mr. GWM Gerurts

Fax:011 3200477

Email: ger@lucyflowers.com

MAM Trading plc

Ato Mussema Aman

Fax: 0114402081

Email: mamtrading@ethionet.et

Maranque Plants Plc

Mr. Marc Driessen

Fax:011 372401

Email: maranqueplants@hotmail.com

Marginpar Ethiopia Pvt. Ltd
Arjan Van Roessel

Fax:011 5517453

Email: marginpar@ethionet.et

Menangesha Flowers Plc

Mr Solomon Sibehatu
Fax:0115512414

Email: menaflow@ethionet.et

Metrolux Flowers

Mr. Daniel Gad

Fax: 0114663701

Email: Meskel Flowers Plc

Minaye Flowersplc

Ato Yidnekachew
Fax:0113710627

Email: minaye@ethionet.et

Mullo Farm Plc

Ato Gezachew Belay
Fax:011 6631402

Email: gglink@ethionet.et

Noa Flora Plc

Mr. David Klein

Fax: 0116186096

Email: noaflora@gmail.com

Oda Flower Plc
Dr.LemLem Sisay

Fax:011 1561547

Email: odalem@ethionet.et

Omega Flower Plc

Ato Daniel Gad
Fax:0114663701

Email: dgad@comcast.net

Oromia Wonders

Mr.Siva

Fax:0116181223

Email: oromiawonders@yahoo.com

H@Hﬁf@@ﬁh]oumal

Rainbow Colours plc
Ato Makonnen
Email: mchekore@yahoo.com

Rose Ethiopia Plc

Mr.Emanuel

Fax:011 6625416

Email: roseethiopia@ethionet.et

Roshnara Roses Plc
Mr.Bhanu Prasad
Email: roshanararoses@gmail.com

Sathya Sai Farm (E) Ltd Plc
N.L. Shyam Sundar
Email: saifarm2006@gmail.com

Saron Rose Agrofarm Plc
Ato Nigusse G. Miriam
Email: saronfarm@ethionet.et

Sheba Flowers Pic

Mr. Roterm Yessef
Fax:011618329

Email: roterm@shebaflowers.com

Siet Agro Plc

Mr. Ermias Tedesse

Fax:011 5533685

Email: sietagro@ethionet.et

Spirit Plc

Mr. Michael Asres
Fax:011 6628377

Email: spirit@ethionet.et

Sammit Plc

Mr. Michael Asres

Fax: 011 6604862

Email: summit@ethionet.et

Super Arsity Flowers Plc
Fax:011 553469

Supra Flowers Plc

V.Mahesh Babu

Fax:011 6613880

Email: suprafloritechplc@yahoo.com

Tabor Herbs

Solomon Sebehatu
Fax:0115512014

Email: taborherb@ethionet.et

TAL Flowers Plc

Mr. Gil Peleg

Fax: 01161899700
Email: tal@ethionet.et

Tepo Agricyultural Plc
Mr. Kebrabe Abebe
Fax:0115515145

Email: teppo@ethionet.et

Tinaw Business S.C
Ato Tesfaye
Fax:0113720113

Email: bap@ethionet.et

Top Flower Plc

Ato Kamil Abdulkader
0115534297
mekiya@ethionet.et

Johnson Flower Farm

Ato Yassin legesse
Fax:0114390129

Email: yassinj@yahoo.com

Ziway Roses Plc
Mr. Peter GD Van
Email: heukelom@ethionet.et

Zaguwe Flora Plc
Ato Adiam Eyasu
Email: adiam.eyasu@gmail.com
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Agrochemicals Co.(Kenya)

Agro Irrigation & Pump Services Ltd
Mr. Mahesh Halai

Tel:020 6751042

Fax: 823708
Email:info@agroirrigation.com

Amiran Kenya Ltd

Mr:Wilfred Kinoti/ Moskovich
Tel:020 824860/1/2/3

Email: amiran@amirankenya.com

Agrichem &Tools Ltd

Mr. Shiaz Karmali/ Kalpesh

Tel:020 82049516-7

Fax: 020 820498

Email: kalpesh@agrichemandtools.com

Bio Medica Laboratories Ltd

MS. Julia

Tel:020 535867/68

Fax: 020 535869

Email: biomedical@wananchi.com/
biomedical@africaonline.coke

Bayer Cropscience

Mr. Tuni/ Karanja

Tel:020 8560667-69
Email: info@bayerea.com

Elgon Kenya Ltd

Mr. Kumar Santosh

Tel:020 534410, 534810

Fax: 020 534807

Email: sales@elgonkenya.com

Farmchem Ltd

Mr. Charles Mulinge/ Muli

Tel: 020 550448/9, 552711/8

Fax: 020 551207, 652434
Email:farmchem@farmchemafrica.com

Highchem Essentials Ltd

Mr. Nelson Gachuiri

Tel:020 557744, 530774/83

Fax: 020 652573, 534727

Email: essentials@highchem.coke

Hygrotech EA Ltd

Mr. George Miruka

Tel: 050 50064/ 50500

Fax: 0502021277

Email: sales@hygrotech.coke

Juanco SPS Ltd

Mr. Mwai

Tel:020 2088754/ 23400097
Fax: 020 2088783
Emailinfo@juancogroup.com

Lachlan Kenya Ltd

Angus Ker

Tel:020 2073914

Fax: 020 2060260

Email: lachlan@agriculture.coke

Ocean Agriculture (EA) Ltd
Trevor Shrewin

Tel:020 6750758/743

Fax 020 2049857

Email: trevor@oceanagea.com

Orion (EA) Ltd

Mr. Naptali Mureithi/ Ruo Maina
Tel: 020 785414/ 786320

Fax: 020 786700

Email: orion@orioneastafrica.com

Osho Chemical Industries Ltd
Mr.Kennedy Okech

Tel:020 2386253/ 533621/3

Fax: 020 531429, 650197

Email: oshochem@oshochem.com

Sygenta (EA) Ltd

Mr.Kassim Owino

Tel: 020 3228000

Fax: 020 535456, 532753

Email: kassim.owino@sygenta.com

Twiga Chemicals Industries
Mr. Patrick Amunyunzu

Tel: 020 3942000/ 3942300
Fax: 020 3942405

Email: info@twiga-chem.com

Quotes and a little Laughter

Packaging Co.(Kenya)

Afa Pack Ltd

Mr. Aleem Fazal

Tel: 020 4451398, 3005615,2052520
Email: afapack@africaonline.coke

Allpack Industries Ltd
Ms. Edith Oyoo

Tel:020 20512255
Fax:020 20553717
email: info@allpack.coke

Betatrad Kenya Ltd

Ms. Priscilla

Tel:020 821328/ 2012272

Fax: 020 821329/ 2034239
Email:info@betatrad.com/ betatrad@
nbnet.coke

Carton Manufacturers
Mr: Amish

Tel: 020 530687/8, 540844
Email: iinfo@carton.coke

Dilpack Kenya Ltd

Lesley Barnes

Tel:020 821379/ 80
Fax:020821379

Email: info@dilpack.coke

Dodhia Packaging Ltd.

Mr. Raju

Tel:020 531020, 531021, 531022
E-mail: sales@dplkenya.com

East Africa Packaging Industries Ltd
Mr. Meshak Dwallow

Tel: 020 3955600

Fax: 3955601

Email: mod@eapi.coke

Packaging Industries Ltd

Mr, Visram

Tel: 0203745614

Fax: 020 3745395

Email: pacmat2002@yahoo.com

Techpak Industries Ltd
Mr.Nelson

Tel: 020 554834/ 556133
Fax: 020 542608

Thermopack Kenya Ltd

Amit Shah/ Purity Muthama

Tel: 020 550486/7

Fax: 020 550488

Email: sales@thermopakkenya.com

Signode Packaging

Mr. Paul

Tel:020 2135002 /3
E-mail:info@signodekenya.coke

Silpack Industries Ltd.

Mr. Biren Shah

Tel: 020350300/ 1,552063/ 7
Fax: 020 555255/ 556239
Email: info@silpack.com

Statpack Industries Ltd

Ms. Violet

Tel:020 821404/5/6,820575
Fax: 020 820877, 820277
Email: info@statpack.coke

Truecompassionismorethanflingingacointoabeggar.ltcomes
toseethatanedificewhichproducesbeggarsneedsrestructuring.”
Dr. Martin Luther King Jr.

“Iknow of nosafe depository oftheultimate powersofthesociety
butthe peoplethemselves;andif we thinkthemnotenlightened
enoughtoexercisetheircontrolwithawholesomediscretion, the

remedy is not to take it from them but to inform their discretion!
-Thomas Jefferson

Itisnotthecoritircwhocountess;notthemanwhopointsouthow
the strong man stumbles, or where the doer of deeds could have
donethembetter.Thecreditbelongstothemanwhoisactuallyin
thearena,whosefaceismarredbydustandsweatandblood;who
storiesvaliantly...whoknowsgreatenthusiasms,thegreatdevotions;
whospendshimselfinaworthycause;whoatthebestknowsinthe
endthetriumphof highachievement,and whoatthe worst, ifhe
fails,atleastfailswhiledaringgreatly,sothathisplaceshallneverbe
withthosecoldandtimidsoulswhoneitherknowvictorynordefeat”
A Full Life is a life lived in Trust.

Themostbeautifulthingsintheworldmustbeseenfromtheheart
Youcannotfindfulfillmentbyobservingothersfromthesidelines.
Worktogethertowardsharedgoalswithagroupofpeopleyoucare
about. Being passionate about helping other people or righting
wrongs.Failingand thenregrouping tolearnfromyourmistakes.
Making a difference in the world through your combined efforts.
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Boost your productivity with a little office laughter and banter

EAGER TO IMPRESS THE BOSS

Ayoung executive was leaving the office late one eveningwhen he
found the CEO standingin front of a shredder with a piece of paper
in his hand.

“Listen,’saidtheCEO,"thisisaverysensitiveandimportantdocument
here,andmysecretaryhasgoneforthenight.Canyoumakethisthing
work?”

“Certainly,” said the young executive. He turned the machine on,
inserted the paper, and pressed the start button.

“Excellent, excellent!”said the CEO as his paper disappeared inside
the machine.”l just need one copy.”

“A good belly laughis worth two cups of coffee and one trip to your
therapist.” (Paul McGhee).



